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Welcome.

K3 Retail is once again delighted and pmud to I::ua
sponsoring what is now the 3rd Multichannel
‘Movers & Shakers' report.

It's & big thank you to Glynn Davis from the retail insider.com and the advisory
panel who have had many heatthy debates about ‘who should be in' and ‘who
should be out’ of this year's publication. They all suryised and are still talking
with each other after the ranking exercise. N\

This third edition again shows the diversity of indi '-:_-_" als and their moles and the
significant contribution they make to retailing in the UK and Globally.

Whatever we call it - Multi channel, Cross channel, Omni channel, the people
behind retail channel management are doing some great things to keep up and
also influence the Amytime, Amywhere, Anyproduct consumer.

So personally | would like to thank all 100 named individuals and associated
businesses they represent for all the amazing '‘entrepreneunal’ work they have
done in the space which fundamentally is shaping the future of this dynamic and
fluid business called Retail.

| trust you will find this third edition as thought provoking as the previous
ones and hope it will stimulate some debate, and as always we welcome your
feedback.

TONY BRYANT

Head of Business Development - K3 Retail
Tony.bryanték3big.com
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The 2012 Advisory Panel

Tom Allason Founder and CEO Shutl
Set up Shutl In 2008 and prior 1o thet founded eCourter that whetted his appetite for the dallvesy businass.
He alzo advisors varlous start-ups and = a Trustes of Foundation Stona,

Christina Starkey Consultant Odgers Berndtson
Joinad the Landan office of Qdgers In 2008 and now focuses on the recruibmeant of sénior executives across
& broad rengs of functions in the retall sactor. She previously worked within & private investmean group.

Jonathan Wall Group e-commerce director Shop Direct Group
Pricr ta jeining Shop Dinect Group in 2000 fo head up s e-commerce function be held the CEO posiion af
Flowsrsdirect. co,uk and bafora that Wil wees marketing director st Dabs.com who b joined in 19993,

Foom Termsl BExecutive director of multi-channel and imternational House of Frasar
Bacame a dirscior of Houss of Frasar in 2010 and has msponsibility far multi-channel. Pror 1o this he heald
various positions ncluding MD of John Lewls Direct, chial aperating affscer of Figleaves.com, and MD of
Araron in e LK.

{ash Ladha Deputy MD Oasis
Joined Awrora Fashions in June 2010 a5 group multi-channed dirscior and inJanuary 20102 was
promcted to daputy managing directar of (ts Casls brand. He previously workied &t Asos as marketing
and operations director,

waran Moss Editor Retail Systems

Editor of Ratall Systems magesine for over 8 year, providing comment and analysis on industry trends
as wel &3 the future of reted technology. She was previously & freelance reporter for several national
nEwWEpapars and magazines.

Sue Shipley Partner The Miles Partnership

Joined Tha Miles Partnarship in 2012 after a spell as global relal practice head at Odgers Barndteon,
Srmﬁpe-:.-iali:u: i B recruilmant of CEOs and non-acsculive drectom A tha el and Consumer sesions
and has & '.l.lk‘:lﬁ-l'&i'rglru:] Irtarnationsl clien] hass.



Welcome to the third annual Retailinsider.com “Top 100 Movers & Shakers in
Multi-channel & e-commerce’ for 2012 that aims to celebrate the achievements
of both the most influential people in this exciting part of the market and to also
highlight some potential stars of the future.

Whichever camp the 100 names in this year's report fall into
there is no doubt that they are plying their trade in easily the
most dynamic part of the retail industry.

Back in 1993 things looked pretty exciting as the dotcom boom reached its
crescendo, but that was arguably just the starting point of the journey.

Things are now getting really exciting as mobile commerce has emerged and is
adding some spice into the mix as well as providing the prompt for retailers to
think seriously about developing true multi-channel businessas.

The term multi-channel has been bandied around far too much when in reality
the vast majority of retailers have been using sticking plasters and elastic bands
to combine their various channels.

But things have changed dramatically over the past year and there are now
determined efforts to create seamless multi-channel propositions. And it is
the people in this report who are using their skills and experience to make this
happen.

Once again an Advisory Panel of experts from within the retail industry has beaen
involved to provide a final filter to help create the Top 100 names and to also
rank the Top 20 within this list. I'd like to thank them for their time and input.
And thanks again must go to the sponsors of this year's report K3 Retail.

GLYNN DAVIS
Retailinsider.com
Twitter.com/ghynndavis




' T “ % P e | W "-.:":-
y y 1 . | 1
| | [
, .-"I e , .-"I I‘-\
AT, l_.-'" B Fa B W Py P Vo "‘-.I L l_."' T l_.--"
i \ v . | ¥ i W, [
| I | r | |
A L1 i ,H_ ___-' . B x A L1

Methodology

An initial long list of potential constituents of the Top 100 was drawn together
over a lengthy period of consultation with a broad church of experts from within
the retail industry.

These individuals comprised consultants, vendors, service providers,
recruitment specialists, senior retailers, advisors and City analysts whose
experise straddled all areas of the sector.

The Advisory Fanel then helped to reduce this long list down to the Top 100
names and to also select the Top 20 from within this list. This select grouping of
names was then given to each of the panel - except those individuals who were
listed in the Top 20 -=to score them on a number of criteria.

Once the scores wene collated across the criteria of innovation & performance
over the last 12 months, potential future performance, customer engagement,
future business leader potential, and multi-channel strategy, then a ranked Top
20 list was created.

This year the report is focusing specifically on people working within the UK -
although they can be employed by overseas-based businesses. Them has also
beena decision to reduce the number of people listed from the larger retailers
and toinstead focus on the key decision maker and any star of the future within
those omganisations.

The key
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Ome to watch Great expe ctations Previous Role
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HASH LADHA Deputy MD of Oasis —+
ISH PATEL Group Omni-Channel Director

Aurora Fashion

The fashion group continues 10 push e boundaries of multi-
channel with its cffering ol 30-mimnute delivery, ifilment from
alores, and he replacement of fived tills with iPads. Heading
this acthity is Patel, with Ladha now playing an influential
opeational mie.

#

AMNDY HARDIMG Director of e-Commence -
FOBIM TERRELL Executive Drirector of Multi-Channel and International

House of fraser
With ar'r'ﬂr'l;rﬂ e FrRaE T 1 Dires Sve ;:IEHQIE&E T W LT R g P Ty Ty r'-Eldihﬂ-g.TEr'r'-Ell s s Hiodiss

of Frases into a hobed of innovation, with small concept stores, in-store wi-li, tangsted mobile
markeling, and overmeas ses. Heis doly supported by Harding who joined in early 2011 1o run

thee online oparation.

W

MARK HOPWOOD Director of IT Business Relationship & Digital Commerce -+

{. SEBASTIAN PICARDO MD of Digital Commerce

Burberry
Mo brand has emibraced digital as convindangly and successiully as Burberry and integral to

this has Deen Picards who has recently moved on to Lans Crawiord but his legacy remains.

Also mmaning, and vital to Buriey ‘s Tutue digital strategy, i Hopwood.




44
JON KAMALUDDIM International Director <

MICK ROBERTS0OM M D of Digital Commerce
Asos

The company continues to be at the vanguard of e-commerse as a resull of brave moves by its
entraprenasurid leader Robertson whose big inematonal play ia being ddiverad flawiessly by
Kamauddin wha s now driving he big growh numiees,

J-I-5

it

AMDHREA O'DOMMELL Executive Director

Lane Crawford

Formar comimedsial direcior at Jonn Lewis, O'Donnadl i= r'Eﬂ'Jg"IiEBﬂ Tor e wiork 8l e
denartment & 1o gﬂl.ll:l.'l'.lﬂlﬂﬂ nas nelpsad FI.I'I it at the fostmant o mulli-channsd r'E‘IEIlIr'I-gI.
Her sxnanianos |5 Foe D-E'r'lg umad 1o develon e customear axpanancs a1 Lans Crawiornd
S e r'-Ew’_‘Eﬂ‘ll';.' e .

10)

HUMPHREY COBBOLD CEO

Wiggle

Diespite the growing compatiion, driven by the cyding Fenzy in the LK, Wiggle continues 1o
stand out Trom he crowd undar the leadership of Cobibold. I fight to stay ahead of the palolon
will Ialy sae it open lagship storss as it sseks 1o buld cut 8 mull-channel modsl.

it

DAaN COBLEY Managing Director <
PETER FITZGERALD Director of Retail
Google UK

Fitzgerald is the pubic face of Google, which ramaing a poweriul lome despite e pressure
exarted on it by Facehook. And payments look o be an area whers it will sxe inllusncs in the future.
Since late 2001 Fitzgeald has been ably assisied in the UK by Coblay.

Apple

= influence contineess 1o be massive despile e sad death of co-Tounder Steve Jobs.
% Further technolagy developments should help secure its place as one of the
-// most-watched onganisations on the planet, which remans a leader and not 8 fellower,
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RICHARD WEAVEHR e-Commemre Director -+
STEVE LEWIS CEO

Majestic Wines

The wine retaler's orline saks reachad the miksione of accountng tor 108 of zales

iz year, but this will not b snough 1or Lawis and Weaver wid are building oot an imprassive
rulti-channel proposition that dso works the social media channats wall.

#10
SIMOM BELSHAM Head of Non-food —|—
TIM STEINER CEO

Ocado
It must be tough bang Steiner, having 1o spand so much time detending the Ocado madsl.

Whatever the Tulure, it operabes 3 ghobally unigue mode] hat Belsham is Bsked with extending
into non-tood categonas.

i1
MNATALIE MASSEMET Founder and Executive Chairman

MNeat-A-Porter and Mr Portar
The zale of her remaining stake in Nat-A-Porler for £50 million did not slow Massenet down

as she has launched the menawear portal Mr Porter in an attermpt to do for men's tashion onlins
waatl she did 1o wioem an's.

e,
@) JOHN DICKINSON Head of e-Commerce -+

Next -

MICHAEL LAW Group Operations Director

Mext
Ths powerhouse of mull-channal retail has long been the Boand room responsibility of
Law wino was for sorme years ably assisted by head of e-commence Maloolm Levitt.

Hea recently kit the business . His eplacament Dickinaon is deardy ong o watch.

y X



REAL SLATEFDORD + RICHARD LONGHURST Lovehoney

Q.' DAVID WOREBY CEO
MyWardrobe.com
Having held he Harods Direct post since 2006 Worby has to be applauded 1or his staying power ata
tough metail envronment where he did a good job tor i owners. In his first CEO role he will be Bsked with
‘Iﬂ.l-'lir'l; it I'..'r,-'.-.-m:fme;:uﬂ operation into owerseas marnksts t::lln'.'.ungita g"&ﬂ.&uﬂﬂ&&& i e LK

MNEAL SLATEFORD Co-founder 4
RICHARD LONGHURST Co-founder

Lovehoney

Baing he subect of 8 Channd 4 documentary and he pubiication of the erolc novel Filty Shadss of Gray
have both helped LoveHoney in its quest 1o re-define the sex toys market.

Longhurat and Slaletond make it look efforllessly easy and great fun to boot.

#15

TANYA LAWLER Business Seller Partnerships

eBay

Mow tasked with hdping eBay develop its business of salling other retailes’ goods,

Lawler is moognised for having headed up the online actvities at Sansbury's where she was
lattedy direcior for cigital and cross channel.

#16
CHRIS HORTH UK Managing Director

Amaron

Litthe e s to be sad about the mighty Amazon and it leader Jell Bazos, but it is Norh who
leacs the charge in the UK and ia taking it into many new areas, such as ood, otiering fulliment
for tird-paties, and cloud serdces as well a3 possbly opaning physical slores.
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NICK MARLEY Head of Web Selling and Online Marketing
ROBIM PHILLIPS Director of e-Commerce

Waitrose

Alter a mocky start e web serdcs of Waltrose has bean linding its feet and giving Ocada

art imcreasing ran Tor its money. Leading the chargs is Phillips who joined its parent comgany
John Lewds in 2005, He s assisted by lormer conauitant Marey.

#18

ROSS CLEMMOW Director of e-Commence and Multi-Channel Strategy
Argos

Arngos has bean recodgnised a5 an innovalve retails or many years and snos 2008

Clammow has ;'.‘l.EI.';.!E-H 1] |'.'.'l.9‘1 in e suscess, Since Movenber 2011 he has bean handed

e Twll r'Ba:'.‘n’.‘ﬂEhblli'\_-.' Tor ita e cormmeancs and mull- dnanned 'Elr’.E.lB':w.

" Q
ALANWHITE GEO

N Brown

It mright have been announced that White & sat 1 leave N Bevwa i [ate 2013 but he still has
plenty of influencs o wisld at the mtailes, which he has helpad take kom a cradit-diven
ca1.!ag.|e onaEatar InNlo an incr‘aaaﬂ-;i':.- muli-chaninael busnass — mr:luﬂmga mcdast sinms hass,

LAURA WaADE-LGERY Executive Director of Multi-Channel and e-Commerce

Marks & Spencer

It was a surprise move when Wade-Gery deparied Tesco in 2011, but chamged with buikding the
muli-channel oparaton of M&S she has recruited some top taent 1o help her in this big task.
The full results of which we await 10 see but them i no doubting her standing in the industry.

y X



A-/ Retalers

The following list comprises the remaining retailers in this year's Top 100 who did not
quite manage to make it into the Top 20. They are listed in alphabetical order of the
omanisation they are employed by and not in order of thair influence.

A Suit That Fits
DAVID HATHIRAMANI Co-Founder 4

WARREN BENMETT Co-Founder

The suit maker cartainy has a growing asmy of 1ans including a number of retailers that applaud its innovalive modd
for creating suits and other formal dathing. The operation now includes a number of studies amund the LIK with style
advisors on hand.

Amazon

DOUG GURR Vice President of Hadlines
The vastly sxparienced Gurr has he e of VP of hardines at Amazon but he iz etiecively the number two in the LK
to Chria North igv) and will be bringing his skills 1o bear from his time at Asda, Biueheat and Mckinasy.

Asda

FRASER LOCKE Trading Director for Asda Direct
He has a serious role within the Aada organiaaton, which suggests Locke i one o watdh a8 he could be heading on
to even bigger things in the luture. He joined Asda in 2009 alter gaining expedence with Game and Toys R Us.

B&Q

STEVE ROBIMNSON Customer Director

Formerly the M + M Direct boss and recently installed as customer director at B&C), he vastly experienced Robinson
has been given a raft of responsibiliies with e aim of developing he DIY chain into a customer insight-criven omni-
channel oparation. He ia also chairman of Pro Bike Kit.

Boo hoo. com

CAROL KANE CEO
Kana conlinues 1o kesp a low prolile but success is coming her way as Boohoo.com enjoyed a prolits incemass of 80%
Tor the 2011 financial year a5 it boos ted its cusiomer basa, the product rangs, and the dapth of this assortmeant.

Buyapowa

GIDEON LASK Founder

Lask has quiely been building the presence of his co-buying site since its Tormation in early 2011. A breakihmough has
bean the hoaing of a Robbee 'Willams page offedng group-buy dEonunts on the stars commemaorative memorabilia.

Chain Reaction Cycles

CHRISTOPHER WATSON MD
After phing he amily cycling business Watson developad its webaite and has helped to power the business 1o
achisving pre-tax profita of £13 million in the last financial year, with 40,000 parces diapaiched giobaly each week.

Charles Tyrwhitt
LUKE KINGSNORTH e-Commerce and Marketing Director

MICK WHEELER Founder

Stading cut a5 a mail crder business Chadesa Tyrwhill has long since been a multi-channd operation and driving
thiz efiort cnwards are Whesler and Kinganorth, who recently took on Tie marketing robe toadd to his e-commence
respo naibilities .
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Clarks International

RICHARD HOULTOM Director of Channels UK and ROI

Houllon should now command even greater respect since hia mie expandead in Bte 2011 to include franchise
and wholesale alongsice hia mull-channel responabilities, which will no doubt hep knit together all aspacts
of Clarks' global business

Debenhams

SIMOM FORSTER Director of Debenhams.com

He heads up everything e-commers and multi-channel at the department store group where mobie s

now 20% of online traflic, and stock friom alores is used for fulfliment of online orders . Intemational expansion
ia one of his priorties.

Dixons Retail

JEREMY FENNELL e-Commerce Director

A long-standing mambes of the Dixons Eam, Fennal moved into his curment e-commencs robe in mid 2011, tollowing
a stint 85 intemational buying director. He has an opporunily 1o make his mark olowing some high profile depariires
frosm the company.

Dunelm Mill

BEMN HARMESS Director of Multi-Channel
Diurealm Mill has big plans for developing its multi-channel capallities and Harmess s pat of fie exacutive team
tasked with delivering the goods . He Drings tour years of e commerce expenience fom nterliora.

Evans Cycles

MICK WILKINSOM CEQ

Cycle zales ars on fire in the UK post the Oympica and Wilkinson oparates 45 stores around the country alongsics
a vl that accounts for 300G ol grop sdes. Pravious mies include MD of e-commerce at Dixkons and CEO o
Maxeca DIY.

TIM STACEY Onling and Business Development Director

Stacey, did good work at Bools price to joining DFS where he ks invalved in taking the business onto the nest
lawal with it multi-channel propostion. Linder the private soquity ownership of Advent intemational, a kay aim
has bean 1o boost online sales,

Direct Wines Group (Lathwaites)
KEVIN HAMLEY Operations Director -4

SUSAMN WARD Head of Retail and Events

This axpariancad tsam have helped buld the wine miailer inlo an inemational opeator that runs & nuimber of branded
sites including that of Virgn Wines and the Sunday Times Wine Qub, Overseas sales are now £33 million comparsd
wilth the LIK's £2:50 million.

y X
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Farfetch

ANDREW ROBB Chief Operating Officer 4

JOSE NEVES Founder and GEO

Farfetch ia “Killing it internationaly and taking the LIS by stomm® acconding 1o some in the indusiry, 50 credit
should be given to its top team of Robb and Neves who are building a strong business that allows shoppers to
by lusauiry goods iom top designars in multi-currencies,

Feelunigque.com

AARON CHATTERLY Co-Founder and CEOQ

This online business, led capably by Chatierey, is tackling the beauty market with great akill and has the potental
to be a real game-changer in thia category. The 120% growth in EBITDA for the year 1o end-March shows great
progress is bang mads.

Glasses Direct

KEVIN CORNILS CEO

\iell regpected leader of the picneering online spactacies operation whose credibility is enhanced by its high
profie backers including indes Ventures and Highland Capital.

GO Outdoors

JON ASBURY Multi-Channel Director
Tasked with delivering a multi-channd stralegy at the culdoors etalier, which intends to double online sales each
year, Asbury brings 14 years of experence fiom Halords where he led s multi-channd business

Harvey Nichols
SANDRINE DEVEAUX Head of e-Commens

Group CEO Josaph Wan has made it pulblic that he demands afrong progeess from the company's developing
multi-channel proposition that puts geeat responsibility and influence in he hands of Deveaux who heads up its

online operations.

HMV

MARK HODKINSON Marketing and e-Commerce Director

Formerly at Asda, Hockinson joined HMV n late 2011 to ulllise his experience in maketing and
e-commece 1o help stam the problems at HMV. He is a crudal part of e team who have launched the
group's first multi-channel sioee.

Hobbs

CLARE DOBBIE Marketing and e-Commerce Director
Recuited to Hobibs 1o help drive its inlemational aspiralons she brings experience fiom Asos whes she held the

postion of ghobal marketing direclor. She & regamied as one o walch.
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Hotel Chocolat
d AMNGUS THIRLWELL Co-Founder 4

MELISSA SHACKLETON Commercial Development Manager

Big things are expacted from the overhauled digial operations of the chocolate brand that is led by the
inspirational Thidwell. He is assisted by Shackleton who has responsiblity lor criving sales across all channels
through markeding opporunities

Ideal Shopping Direct

MIKE HANCOX CEQ

Avastly expaisnced operalor in the home shopping markst, Hancox led e MBO of Ideal and runs an
operation hat is wel placed 1 benalit from he gowth in TV shopping. When combined with its intemet
channal it represants a poweriul proposition.

Jack Wills and Aubin & Wills
PETER WILLIAMS Founder 4

TIM PATTEN Multi-Channel Director

in the muli-channel director mle since 2010, 1ollowing a stint as e-commerce direder at the both e
group's two brands, Patten is well regarded in the industry and is playing a strong supporing role to the
business s creative and influential founder \William .

Jacques Vert

JOHM BOVILL Chief Operating Officer

Frevous expaience as head of group IT at multi-channel plonser Aurcea Fashions suggests e well
respected Bowll will be playing a major role in the overnaul of the systems at Jacques Vert and he
davelopment of ita digital otiering.

Jessops

SIMOMN JOSEPH Associate Director for e-Commerce
It has bean a towgh time tor the Jessops business over recant years but Joseph has baen an important
part of the team that has helped bring about great change at he company and put it back in the game.

Karen Millen
LYMM RITSOM Brand Communications Director

s a busy time for Karen Milen as it launches foreigndanguage websiles acoss vanows Eumopean makets,
Heading up hia acivity is Ritson who has arong expadancs fiom All Saints and Coutusslal,

Kiddicare
SCOTT WEAVERS-WRIGHT CEQ 4

SIMOMN HARROW Chief Operating Officer

The apening of 8 clutch of stores in former Best Buy units and integraing the Kddicare proposition into
Momisons are among a plafora of meponsibilities of Weavers-Wright and Hamow who are speaheading
the combined group’s non-lood multi-channel thinking.

i
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See MHM Direct JORATHAR BROWHN

Kingfisher Group
DAVE LOWTHER Operations Services Director Screwfix Direct <4
STEVE WILLETT CEO of Group Development

A the lormer MD of Screwdix, Wilett has worked with Lowther 1o develop a great infrastruciure Tor what is ons ol
the bright stars of fe Kimngtisher poctfolio and has the potential to deiver much maone in the tobure.

Lakeland

@' TONY PREEDY Marketing Director

This mpressve relailer is boosing s mull-channet cesdentids with improved CRM, iPads in-store and a
stromnger focus on digial channels, with Presdy leading the change. Greal hings are sxpecied.

M+M Direct

4@ JONATHAN BROWN MD

A torrmer atar within the mull-channs rmament of John Lewis whers he headed up the online business,
Brown has now atepped up to running Fre show at private equity-backed online discount business My Disct
whare an IP0 has been mooted. Mo pressurs then.,

@' teoin
JOHN CLELAND CEO +

RYAN THOMAS Multi-Channel Director
FRecent appointess to the good ship Mapln indude big-hitter Cleland and Thomas wiho bring vast sspedance to
the private equity-backed business, which has ameng ils targels a¥ong growth in s mull-channal cap ablities,

Morrison's
SIMON THOMPSOM Head of Online Food

Swapping Apple 1or Moz on's ia an intemsting move and Thompson will be closely watdned o see il e can
bwing aome of the technolodgy company's mage o the supenmanket hat iz grappling with building an online mods|
Tor Hs fond Dusiness .

Mothercare
JENNIFER CHERRINGTOM Mowate-Commerce Director +

{. SIMON CALVER CEOQ
Calver sarmead much mapect tor his work 8t LoveFilm, which bad 1o its acouisifon by Amazon. Al Mothercars he
has & tough pb on Hs hands reguvenating the multi-channel opsmtor bul he wil be assisted by Mowat who has
Euiilt up while expeiamcs since e eary days al eBay in 1999,

Mr Porter and MNet-A-Porter Group

AN TANSLEY MD and VP e-Commerce
A intuental Fﬂﬁ'El" wid hAas bean bahind the sucoess of Mel- A-Porter and while I"E"L!I"Iiﬂg& Eﬂt‘l"lﬂﬁ"]' role iry the
DEareess e s o Toous e on r'ur1r1iﬂg siEter ate Mr Ports that seakis 1o redalins mean's 1ashion El.l}‘h"lg oflins.
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Soo Maked Wines ROWAR GORMLEY

Mywardrobe.com

ROMAIN EUDE Chief Technology Officer <

SARAH CURRAN Co-Founder

With the appointment of a new CEQ Davd Wby (o) Curran is dedicatng her fme 1o use axperiance,
cEative direction and urther developmeant of e by Wardnobe brand where she is ably assisted by Budse
who hdps kesp the online operalon on the rals.

Maked Wines
ROWAN GORMLEY Founder

koing from Vilgin Money, 1o Virgin Wines, and on to founding Naked \Wines, suggests Gormisy is no
comventional oparator. True to this pedigres, his Maked Winss business has an innovative modal that invelves
bringing together nvestora’'consumers 1o back amal wnemakes.

New Look

Ji@)» GUY LISTER Customer and Multi-Channel MD
Thare has been someting of 8 revoldng door a1 Mew Look and into e meles has stepped LEte who is
changsd with developng a ssambess oross-channs! inkas ructure at the tashion redailer

Motonthehighstreet.com

HOLLY TUCKER Co-Founder + SOPHIE CORNISH Co-Founder

The pair set up the business in raditiond styde on a kitchen table with he objective of giving amall businessas an
avenue hrough which 1o sdl Teir goods - arcund 2,000 now use the chamel. Recent Tunding from Index Ventures
and Greylodk Parners add credibility.

Notonthehighstreet.com

(@ ASON WESTON Chief Operating Officer
Vission brought with firm 10 years of expaience from Amazcn when he jeined e Notoahehighstrest team n lale
2011 and will b= playing & vital role in epanding a business that has caved teelt out an important place in online
retail.

Reiss

DAN LUMB e-Commerce Director
Wil mspected player in e market who landed 8t Rass in B 2011 alter a brtel spell at Bous Avenus wihene he
Faurnched he lingerie mtailer's multi-channsd capablity. An earisr period at Schub rubbee-stamps his pedigres

R

Republic
JO MOLINEUX Head of Multi-Channel

Exparianced digital practibonss, Moineux cut her e-commeass testh al Asda.com and 0o LK balore moving on 1o
Repuiblic in 2009 whase &ha has besn devdoping its multi-channel oparations - Trom he engine room upwards.

Sainsbury's
JOMN RUDOE Director of Online

The mawe fiom Ocado to Sainsbury s in 2008 cementad Rudos's place as an influancer in the industry as he
steara the online operalons of one of the LK langest businessas in both 1o od and non- tood calegonas.

yX
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Schuh

SEAMN MCKEE Head of e-Commerce and Customer Sernvices
Schuh quistly geta on with using its various channels to provide a batler service to its customers and integral to
the delivery of thia is Mckee who has been with the business since the dotcom boom days of 2000.

Secretsales.com
MISH KIKADIA CEQ +
SACH KIKADIA Buying Director

The private sales dulb that ofters branded goods at up 1o 70% ol has had s moded vindicated with a tund raising
led by Doughty Hanson hiat is backing fe co-loundng broiers 1o luther devaop the growing Dusiness.

Selfridges

ZIA ZAREEM-SLADE Head of Online

Since joining Selkidges in eady-2011 Zamem-Sacke has played an important robe in doubling online revenuess
oer the past year, and in growing mobile tratlic o account for 15% of total online customers since its launch at
the end of 2010. She is defintely a potential rising star.

Shop Direct Group
GARETH JOMES Retail Director +

JOMNATHAM WALL Group e-Commeance Director
Jones' robe will ne doubt expand with he departure of the company’s CEQ and along with wel-mapacted Wall he
i helping 1o succeastully push the online group into utilising the mobile and social media platiormns.

Smythson

CAMILLA MIGHTINGALE Director of e-Commerce and Direct Sales
Responaible for ghobal e-commerce and direct sdea, Nighingale has been at Smythson since mid 2011 after
runming the Buropean e-commeancs amn of jeeellas Titany & Co.

Snow + Rock
@' DAVID KOHN Head of Multi-Channel
Brought in to devaon the digital aspect of the Snow + Rod business, including launching dick & collect

alongaide vaious delivery optiona, Kohn has geat online sxpedence fom retailers including WH Smith Travd,
Blacks Lasure and Bordars LIK

Supergroup

CHRIS GRIFFIN Head of e-Commerce

It has bean a tough year lor Supesyroup but its head of ecommerce remains an important player in he
business as online must mpresent an imporant platiorm for hia favourite tashion retaler of the country's
young digital natives.
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See The Entertainer O LUMC AN GRAMT

Tesco.com
KEM TOWLE CED
He's baan very bow key simnte stepping in o nun Tesco.com but Towls has bean working on a variaty ol

innovatons including the vriual stores in South Koma and Gatwick ainport. And e shesr scae of his employer
makes him a sedous player in e aectorn

Tesco.com

MICK LANSLEY Head of R&D

Undoubtedly an influential character within Teato deapite the fact that he is no longer sharing his houghts cn all
things tachnology on his widely read blog TechiorTesco. His vauable insights ame strictly for Tesco eyes

and =ars only - sady.

The Entertainer

@) DUNCAN GRANT Director of Multi-Channel
Sincea joining the family business Grant has been tasked with building up e company's multi-channeal
capalilities tat encompass T0 stomes and an e-commerce dvsion ssnicing customens acmas Burops.

The Hut

JOHM GALLEMORE Chief Clp-erating Officer +

MATTHEW MOULDING CED

The Hut has enjoyed being the tastest growing business in he North West this past year and it has further growh

in ita sights as it has launched My\itaming com 1o compliment its MyProten.com business. Gallemore and
Moulding remain the driving forces

The Wine Society

ROBIN MCMILLAN CEO

This s 8 povermouse of an online dinks retailer as won many awands tor its exemplay customer serdos
and its unning is now in e lands of a new CEO wiho brings experience from another wine menchant
Besy Bros. & Rudd that pronssrad online wine retailing.

Treainlimi

MURRAY HENMESSEY CED

The Idng ol onlins ral ﬁﬂ:eing. H!ﬂﬂEﬁ&E-}' corinuss 1o buibd out the modsl e Tranline that SCOMpPassas
European aspirations and playing a pat in the inevitabls move to dectmnic ticksting. He has great espaisncs
incucing rumning Buy com in the LK.

WorldStores
JOE MURRAY Co-Founder +

RICHARD TUCKER Co-Founder

Ao key operation thal uma over £50 million per year om over 80 sites selling an aray of home procucts
and furniture. A big move has been to consolidate the stes into one \Woedd Stores online ahop that wil heip

promote the group's brand name.

y3
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A-/ Consutants &
Recruitment Specialists

Listed in alphabetical order of the name of their employer, the following

individuals comprise the most influential consultants currently working in the industry
alongside important recrutment specialists who are helping provide the oil that makes
things happen in multi-channel and e-commerce.

eCommera

MICHAEL ROSS Consultant and Director

The axiemdy wal comeacied Ross has a waalth of expaiencs built up snce Eping st up Figleayves oom.
Teday he usss his axpertise as both an advisor 1o busnesses including Glasses Dirsct and Spreadshint,

as wdl a8 working 8s a disesctor at elommera.

Econsultancy

ASHLEY FRIEDLEIN CEOQ and Co-Founder

Itia hard o deline Centaur-owned Boonsultancy as it pulblishes repoits, wns events and provides eonsultancy
1o enanle retalars devalopn their digital channela. Eifer way, i1 2 a3 geeatl aourcs 1or many compani=s in the LIK
and Friediein ia its founder and ringmaster.

Javelin Group

TONY STOCKIL CEO

Since founding Javelin in 1997 with an initial heritage in mail order Stockil has Built itinto a leading Europaan
n-ma.nltaﬂq- in eoommencs and multi-channg 'fﬂ'.‘llﬂiﬂg with an anay ol mult-natonal retalers. He is Huﬁ:ﬂﬂ.&ﬂ
by an extmmady strong team.

Odgers Berndtson

CHRISTIMNA STARKEY Consultant

Since janing the ratail practice at Odgers in 2006 Starkey has moved on Trom her ressarch role into topHevd
recritment and has sought o grow the presence of the firm within the arsas of e-commernce and multi-channsal.

Oresa

ORLAMDD MARTIMS Founder

Marins has mmhll}- U fis axaciilve seamh oonsultants Inoim its northeam base ance 2008 and its each
will be strengthened with he sefting up of a London practice that will enable him 1o deveiop his spacidiam
within a-cormm e and mult-channeal.

Practicology

MARTIN MEWMAN CEO

Exparianosd a0 in the induaty Ravng apent time with numeanous etalers, Mesman i Duiding up Pracioolog
imMoa Imﬁng - D0 T anss mmmlimc].- that nas weoddad wilh a roster ol well Known dients. T 8so uniq.lel].- Nas an
Australian am.
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The following list spans a bmoad church of individuals but what links them is their
increasing influence in the industry based on the growing demands of retailers to engage
with them. They ame listed in alphabetical order of the organisation employing them.

Collect+

MARK LEWIS CED

This innovative businass is helping 1o solve one of the bigoest bugbaars in home dalivery, which has sven convinoed
the mighty Amazon to sign up to i service. e cedbility s enhanced sgnificantly by e presence of Lewis who
bringa expaience Fom eBay where he was LK MD.

Facebook

GAVIN SATHIANATHAN Strategic Partner Manager
He's the public face of Facebook in the world of tailers in the LK and so plays an important role. But while he sockl
macka platiorm ia recognized as valiable for brand building and adverising it remains ungroven as a salling channsl.

Morme2

KEVIN MCSPADDEN Founder and CEO

1 o s 1o up the ante in your multi-channel markating then mayoe you nesd More2, Cadainly numeasmus retailers
are tuming 1o the company and its data-man MeSpacden who is mgarded a3 an unsung hens wie KNows nis way
around the numbers better than most people.

PayPal

CAMEROMN MCLEAM MD UK
Moved up to he MD robe in the UK his year 20 s in the driving seat to both push PayPals e-commerce activity but
more imporantly to ullise mobile © become part of the established payments inkastruciure in the physical world,

Rangespan

MATT HENDERSON Co-Founder

An e -Amazon direclor, Henderson has used his expaience al the ghant 1o bullkd Rangsspan, which na nutshsl
enables retalers to painlessly oller a desp, long-tail of a setection on heir sites without woerying about the
impikhcationa. And it i ganing Bns.

Shutl

TOM ALLASOMN Founder and CEOQ

Thig ground-breaking business takes dalivery onto a new lava with S0-minute turmarounds and has gitractad the likes
af Aurcra Fashions, Argos and Mapiin a8 clienta. The well networked Allason has experience fom anoter ddivery
bisiness e founded, alourier.

Twitter

BRUCE DAISLEY UK Sales Director

Having done Irme at Google, Daisley this year moved over o Twiller to commendalise i operations in fe LK,
which puts himin an impoftant placs in the retail community as the social madia plationm becomes a part of many
CONSUMes ' avaryday lives,

yX
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{
5 Comprising a combination of private investors and senior individuals within specialist

& technology investment houses the names listed are proving increasingly valuable in

; making things happen through the provision of both capital and expertise to growing
businesses. The list is in alphabetical order of the name of the organization that employs
them or by their surname in the case of the private investors.
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Accel Partners

SOMALI DE RYCKER Partner
Early atage invesior that has various LK invesiments in fa European funds including deruplive businesses such
as Worga, Mind Candy, and Groupon, which ultimately have an impact on traditiona retail.

Advent Ventures

FREDERICK COURT General Partner
Court heads up the Bam at Tia tech-driven inveaiment house that has backed various mtal-rdated busines ses
including the likes of Fizzhadk, Farietdh, Worldstores, Qype and Ask

Balderton Capital

DHARMASH MISTRY Partner +

HARRY BRIGGS Principal

Balderton has built a strong porticlio of retal investments in the LK that has included Achica, The Hut, oo,
LeveFilm and Figkeaves. Mistry 3 established as its retal specidiat whie Baggs B regarded as one o watch,

Index Ventures
ROBIN KLEIM Advisor 4+

SAUL KLEIM Partner

intiuenial tather and son feam with vast digital exparience. At Ind! they ans linked to 8 portfolio bas e that
has had expodurs bo numencus stat-ups and growing businesses including Glasses Direct, LoveFilm,

amd The Gifts Project They are also plugged into Slhicon WVallsy.

Private Investor

BRENT HOBERMAM Co-Founder

Frodm s EM}' {H}H al Lastminuls oo Hobarman nas coantinesd o ﬂf_‘ug’l ar intlusntal Turros st inves iments
in M likes of Made com and MyDeco, which have sought to sk the retail boat. He alss has an im pressive
contacts ook that bocsts his influencs.

Private Investor

CARMEN BUSQUETS Private Investor

Hiawing been a founding invasior in Met-A-Porter Busquets has since apeead her capital arcund a host o
oaline luxuey goods beands and platiorms including Couturel an, Lokkcom and Astley Clake wihans sha
pecently joined the board,
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Dranas and platiorms

oo Private Investor CARMEN BUSQUETS

Private Investor

SIMON MURDOCH Private Investor

Ha has besn anund since founding Bookpages in 1996, which was sold to Amagzon, and has gone on to invest in and
advise a wide variety of ventures such as LoveFiim, Zoopla, Shutl and Profiterc. Maadlass to say, Murdoch has bt up
an enviable network of contacts over this pesiod,

Private Investor

SIR TERRY LEAHY Private Investor

Since his exit from Tesco, Leahy has continuad to axert infheence in the retail sector with investments in a growing
portfolio of intermet-based businesses and a siring of board room positions imvolving Matapack, The Hut Group, Eagle
Eye Solutions, sReceipts and Blackcircles.com.

William Currie Group
BILL CURRIE Investment Manager -

lAIN MCDONALD Investment Manager
From thair northern basa thase former City retail analysts have successfully investad in a roster of mprassive
businasses including Ascs, The Hut, Eagle Eye Solutions and more recantly online design specialst Occa-Homea.

Retallinsider.com is a free-to-subscribe blog/website that aims to
adhere to its strap-line of 'Taking a look behind the obvious on the high street,
onlina and in the City'.

Iit's racit juist snother nesws site but instead oflers up a cockiall of opinlons and Insights. on the netal indusiny slong with
the oocasional leisure sector coment 8o Splos up the mix, These reguler irslghts have recently been complementad
by 8 range of careluly seleched columnists, and reguisr siobs such as QBAR with lsacing e-commernce & multi-chanmed
retaflars and e ‘innovathe Retaliers” series,

The Multi Channel & eCommerce top 100
Movers & Shakers 2012 is sponsored by K3 Retalil

K3 Ratall i part of the K3 Business Technology Group pho | The UIK's #1 Microsall Dynarmics Partnes
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