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K3 are delighted to be sponsoring the 2nd Multi-channel
‘Movers and Shakers’ report 2011

So from K3 it's a big thank you to Glynn Davis and the Advisory Panel

who have had many 'sleepless nights’ worrying about who's in and

who's out with a lot of healthy debates along the way.

What is great about this second addition is again the diversity of individuals
and their oles and in some ways shows the continuation of how dynamic
and fluid Multi channel retailing isin the UK and Globally.

| would like to thank all 100 named individuals and the businesses they
represent for all the fantastic ‘entrepreneunal’ work they have done in the
space and also somehow managing to stay ahead of the curve in this ever
changing retai environment in which we work.

| trust you will find this second survey as thought provoking as the first and
hope it will stimulate some debate, as always we welcome your feedback.

Torny Bryant
Head of Business Development

lony.bryant@e3btg.com

The 2011 Advisory Pangl

John Bovill | Chief operating officer, Jacgues Vert

Fecendy joned Jacquss Werl aller 2 10 year slint a8 Aurom Fashions whare he moved from e iniial
poaiion of supply conimiler lor the Oaske brand 1o group [T director in 2006 The laitar mie involved John
delvening e-commerce, mulli-channd and mobile commene siralegies.

Christina Starkey | Consultant, Odgers Berndtson

SHE ':_."-uga*g in 2006 with a focus on sanior exaculive recnuiiment, Christing’s ramil now includ a3 mulli-
channa and e-Coimem enc & m{aked aponimen =.

Jonathan Wall | Group e-commerce director, Shop Direct Group

In April 2010 Jonaihan ook on his currant role whee he has responsibilly for e commendal perormance
of e groups varous webaiea. He ia using experence fnom former roles as makaling direcion a
Dabscom and chied execulive of Aowears Direcl. ook,

Cavid Smith | Managing director, IMRG

After mitldly working on vadous magaznes, Davd moved 1o the Foolball Associalion where he helpad
develop i webaile. This led him 1o creale vadous onlne spods sloms noluding Spors-Drecl.com and in
2007 1o his currend positon al the IMRG.

Simon Hussell | Head of multi-channel, John Lewis Partnership

Afler pining JUF as a gmduale Simon wanl on le manage both the Blussater and Shalfield brandhes
badore faking up his curren] podiion in February 50110 Regponaibililes nclude grwing the company's
online siore while enawing i iz inlegraled inls he exdsling refall busness.




Last year when Retallinsider.com created the

maiden Multi-channel/e-commerce Top 70 report
such was the positive response that the decision
was immediately taken to expand it to a Top 100

The feedback undoubtedly highlighted the increasing importance that is being placed on those
individuals in the retail sector who can bring expertise and experience of e-commernce and
multi- channel retailing to the table.

As the industry moves increasingly down the road to being truly multi-channel the role of
these people will become ever more important and it is hoped that this list will prove a useful
guide to pointing out both the cumrent big company leaders and the rising stars of the future in
this exciting part of the market.

There are many new names in the list this year, which is probably indic ative of how dynamic the
industry is and also how immature it remains. The changes show there is an opportunity for skilled
individuals to quickly make their mark — but equally there is the chance of rapidly falling out of favour.
Another big change this year was the introduction of a new methodology for creating the report,
namely the appointment of an advisory panel of seasoned industry experts whose role was to rank
the top 30 in order of influence within the industry.

I'd like to take this opportunity to thank them for their input and wise counsel as well as for being an
impaortant ingredient in helping bring together what | hope is an entertaining, interesting and
thought-provoking Top 100 for 2011, | would like to add a big thank-you to the report's sponsor K3 Retail.
And finally for the latest informed retail opinion subscribe to Retailinsider.com

Glynin Dawis

Retailinsidercom
lwitter.com/glynndavis

As the industry moves increasingly
down the road to being truly
multi-channel the role of these people
will become ever more important
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The top Movers &Shakers 201 1

#01

Christian Hernandez | Head of international business development 4=

Mark Zuckerberg | Founder and CEO

Facebook

When Zuckerberg founded Facebook he always intended it to take over the word
and its ultimate impact on retail is still far from guantifiable. But there is little doubt
that it will be pronounced. He is assisted by Facebook's man on the ground in the
UK - ex-Google executive Hernandez who has all UK retailers in his sights.

Matt Brittin | UK & Ireland managing director 4 02
Peter Fitzgerald | Director for Retail #
Google

Whether it is search, mobile, analytics or online commerce it's difficult to escape
Google. The power in the UK sits with Matt Brittin who did time at Trinity Mirror,
and Fitzgerald who previously worked at Amazon.

Chris North | UK managing director 4 #03
Jeff Bezos | Founder
Amazon

Described by one e-commerce specialist as “God”™, the restless Bezos continues
to push Amazon into new markets and pioneer new revenue streams including
cloud services and the Kindle e-reader. Assisting Bezos is North who stepped up
to the UK MD role in January 2010,

Steve Jobs | Chairman 4 #04
im Cook | CEO
Apple

The effect on retail from Apple is enormous as it continues to push the consumer
in ways they hadn't even considered. Ground-breaking products, pioneering
stores, and a unigque culture has all emanaed from one man —co-founder Steve Jobs.
With Jobs stepping back, the power is now in the hands of new CED Tim Cook.




“Ground-breaking products,
pioneering stores, and a unique culture
has all emanated from one man...”

oo Sleve Jobs | Appla
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Laura Wade-Gery | Executive director for multi-channel and e-commemnce <4 #05
Dawvid Walmsley | e-commerce director

Marks & Spencer

Instrumental in building the Tesco.com business, Wade-Gery was heading for

big things at the grocer before she was poached by M&S. She has been given a
board seat and responsibility for building its online business and multi-channel
proposition. She is supported by the experenced Walmsley who cut his teeth at
John Lewis and Dixons.
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Ken Towle | CEO #CE
Tesco.com

Stepping into the big shoes of departed Tesco.com boss Laura Wade-Gery,

Towle has a key role to play as the grocer molls-out its online model around the

world. It is not yet obvious how his previous role as head of Tesco China will
help him in this important position.

Andrea O'Donnell | Strategy director #07
John Lewis

O'Donnell has a broad remit on the board of John Lewis

but crucially it involves responsibility for multi-channel and online selling
strategies. As one of the UK's leading retailers with big multi-channel
aspirations this makes her an influential figure in UK retail.

Mick Fobertson | Go-founder 4 #08
Jon Kamaluddin | International director
Asos

Little needs saying about Robertson who helps keep the unaway train that is
Asos firmly on the tracks. Where Asos leads many others follow and where it is
leading at the moment is overseas where Kamaluddin is delivering a masterclass
in international expansion.

lanya Lawler | Director of digital #09
Sainsbury's

After four years at Sainsbury's as director of direct channels Lawler was
promoted midway through 2010 into the broader role of head of digital,
which gives her greater influence, and highlights that the supermarket is fully
committed to developing its multi-channel proposition.




Alan White | CEO #1 0

M. Brown

It might be an unusual move for M. Brown to open its own stores

when all around it are closing theirs but this indicates the deep understanding
White has for multi-channel retail. He continues to be an inspirational leader
and a gentleman at the Manchester-based group.

Mark Mewton-Jones | CEO 4 #'1 ‘I
Jonathan Wall | Group e-commerce director

Shop Direct Group

Shop Direct is now recognised as a leader in online clothes retailing,

but Mewton-Jones and Wall have also been successfully building a strong mobile
presence and moving into a younger demographic with brands like Very.

Hobin Terrell | Exec utive director of multi-channel and international #-12
House of Fraser

Terrell has spearheaded an impressive turnaround in House of Fraser's

non-store business. Sales in the first half of the year were up 111% as

he takes the group ever-closer to being a real multi-channel business,

with Click & Collect stores indicative of his visionary thinking.

Martha Lane- Fox | UK Digital Champion #-13
It's a tough task to get the whole country online but Lane- Fox has the

pedigree to make it happen, having co-founded pioneering website

Lastminute.com she is also using her expertise as a non-executive director

at Marks & Spencer.

Matalie Massenet | Founder and executive chairman #'1 4
Neti-A-Portercom == Mr Porter

She might well have sold Net-A-Porter for £350 million to Richemont in

2010 but she hasn't put her feet up. Instead Massenet this year launched sister

site Mr Porter that receved plaudits for its customer experience.



“...sod Net-A-Porter for £350 milion
to Richemont in 2010 but she hasn'

put her feet UP - cummiire

Dawvid Smith | Managing director
IMRG #1 5

The IMRG remains the wice of the e-commerce community in the UK and
i5 increasingly playing a role in Brussels. Under the operational guidance of the
personable Smith it retains its strong relationship with the retail community
anrd its statistics are recognised as the barometer of the online retail world.
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Simon Harrow | Chief operating officer
Kddcarn #16
Harmow combines technology expertise with a broader business perspective

that should help him play an increasingly influential role in the industry now that
Kiddicare is under the ownership of Morrison's.

Simon Russell | Head of multi- channel 4-
Jonathan Brown #1 7
John Lewis Partnership

Since John Lewis bought Buy.com in early 2001 it has cleverdy built up

a multi-channel business that many of its rivals probably grudgingly respect.

Russell and Brown undoubtedly have their fingerprints on much of what

happens at the company.

David Tarbuck | Multi-channel programme and operations manager #-I 8
Argos

Amos has been having a tough time of late as the supermarkets compete viciously
but the group still innovates more than most and continues to win many awards.
Tarbuck has been onboard since 2000 and is an influential figure in the business.

John Gallemore | Chief operating officer 4 #1 9
Matthew Moulding | CEO

The Hut

Acquisitions continue at The Hut, with MyProtein.com the latest purchase while

the group prepares itself for the inevitable flotation that could value the business at
£250 million. This should seal the reputations of both Gallemore and Moulkding.




.he clearly "gets’ the medium
and all it potentially represents”

Soa G hnstophar Balery | B oy

g;ﬁ:flm | CEO #2 0

Profits have been a tough one to come by for the online grocer but there is no
disputing the fact Ocado has been a pioneering business and delivers a level of
service that's second to none. Ocado customers should thank Steiner for that.

Ashley Friedlein | CEO and co-founder #21
Econsultancy

Many retailers turn to Friedlein and Econsultancy for help in developing their
businesses as the consultancy/research group continues to provide an informed
view of the industry and a level of expertise that many smaller players inthe

market find vital.

Sir Terry Leahy | Imvestor 22
Metapack, The Hut Group, Eagle Eye Solutions #

& advisor Clayton, Dubilier & Rice

He no longer sits in the CEQ's seat at Tesco but Leahy continues to wield power

and clearly has his finger on the pulse as his recent investments have shown.

Many other small businesses must be hoping he parks some of his

influential cash with them.

Carl-Olav Scheible | Managing director #23
PayPal UK

As the word of payments expands beyond the traditional channels and

operators PayPal is positioning itself as the payment option of choice in the online
and mobile world. Scheible is responsible for making it a reality in the UK.

Iric Jerome |GEO
Pixmania #24
With Pixmania becoming an increasingly important part of Dixons Group's

online proposition, the star of Jerome will undoubtedly rise - especially with
the departure of David Walmsley.




Hash Ladha | Group multi-channel director #25
Aurora Fashions

The recent offer of home delivery within 90 minutes of ordering,

and adding external brands fo its local language sites, mghlights how innovatve
Aurora has become. Ex- Asos director Ladha remains heavily involved insuch
activities at the group, which includes the Oasis and Warehouse brands.

Humphrey Cobbold |CED
Wiggle r #26

Cobbol is niding a strong race as he racked up annual profits of £10 million in
January, appointed former Asda boss Andy Bond as chairman, and is on course
to sell or float the online bike retailer at a value of as much as £E200 million.

Christopher Bailey | Chief creative director #27
Burberry

The massively successful digital strategy at Burberry is down to Bailey who

has shown he clearly ‘gets the medium and all it potentially represents.

Indicative of his views group digital marketing now accounts for 60% of total
marketing budget.

Miriam Lahage | VP general manager fashion 8
eBay #2
Fashion runs through the veins of Lahage who heads up the increasingly

important fashion business for eBay. She is using her vast expenence from

working at Net-a-Porter, Koodos and the TJ Maxx/Marshalls combo in the US.

fom Allason | Founder and CEO 9
Shutl #2

Allason has arguably changed the landscape of internet retailing with
Shutl's intra-day deliveries that has raised the bar on customer satisfaction.

Mark Lewis | CEO
Collect+ #30

Ex-eBay UK managing director, Lewis is successiully building up parcel
delivery business Collect+ with its strong returns capability that is adding
clients at a fair clip.
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The other
Movers &Shakers for 2011

Mimore Movers & Shakers full of sxperze and axpedenos listed alphabetically.

Aamir Ahmad | Founder - Dwell

Crazdl has been bulll 23 3 wus mulli-chamel usness with s slore employess incentivieed 1o colect data on e
customer. This approachwas no doubd honed by Ahmad at calalogue company Ocean tal he ako lounded.

John Ashton | Head of e-commerce - Screwfix

Having gone ime a8 John Lewis, Rgleaves, Hamleys and Boden, Ashion has broughl much experience 1o the
online DY divaion of Kinglisher Group thal clocks up annua sdea of over £100 million.

Mark Bage | Managing director - Coggles.com
Bage has taken a ek market stall ssling fashion fun by hia mother] onlo an intermational stage throwgh s
websita The growih plan (2 being suppored through backing from Banclays .

Martin Bartle | Founder —270 Degree Marketing

Having done fhe rounds 8t Net-a-porier and Boo.com tia markeing apecialzt has a padicuar foous on
niamalsmnal actiwies.

Warren Bennett 4= David Hathiramani | co-founders
A Suit That Fits

A muli-chamel business hat has won a numbsr o imporant avamds lor s work with 3D lechnologhes,
and i ganing red traction in lhe marksiplace.

Martijn Bertisen | Industry head of retail - Google UK

Google’s all enveloping approach will mean inceasing influence for Barlisen who joined the group alier a
periad 85 onlne markeling manager a1 Dixons Groug.

lain Beverdge | VP of operations — GSl Commerce International

With 11 years under his b a1 M. Bevwn and 8 Slrong skl 2 in muli-channel and e oomme e aperalhons
Beveridge 1= banging greal insight fo dienls of eBay-owned GSL

John Bovill | Chief operating officer = Jacgques Vert

Alihough his emit has now broadensd oul a1 new employer Jaoguss Vel - iom his foemer posilion as head of
IT a1 Awrora Fashions - Bovil's experience of multi-channd retall will stil b2 brought 1o bear.

Andrew Brem | Group director of services & multi-channel - Best Buy Europe

Wikll respecied operalon with many pears of experienc e, latierdy a1 Bast Buy Ewrops in a rode that gid nod pan
oul a5 especiad . Expect him 1o move inlo olher big positions.

Carmen Busguets | Private investor

Made a bit of a name n e makst and lols of money 88 a lounder invesiar in Met-a Pore, bul Busauets i3
much more fhan that havwng lounded Coufurelal and invesied in Lokl com, Astley Clarke, and Go Tey |t On.

Mark Cody | Channel business manager for interactive sales - 02

Heping businesses develop their mable sralegies will e keeping Coay busy 8 02, which has been pro-
aclive wilh s innovaliona —including localion-basad marksling.

Oliver Cookson | Founder - MyProtein.com

Having =el up MyPodan n 2004 Cookeon lurned the orginal 2500 investmeant inlo £58 million when he thiz
yaa soid the buginess 1o The Hut Group. We'll no doubd b= hearing moee from e man in the uiues.



Kevin Cornils | CEO -Glasses Direct

Mould-braaking wel business Gasses Diect |2 ably led by widely -res pected Comils who ol his testh s
managing direcior of Maichocom.

Sarah Curran | Co-founder — My-wardrobe. com

Curran = adeplly developing cnlne tashion busness My -w ardrobecom, havng secumed 25 million o funding
irgem Baldedon Capitd, expanding throughou! Europe, and d divering year-on-year grvwih of dmost 10084,

Bill Currig 4= lain McDonald | Investment managers
William Currie Group

Fosmer City retal analysia ihe pair are gainng a repuialion a8 powsr bokers hrough heir sawy invesiments
in e likes of Asos, The Hul, Eagle Eye Solutions and CSL Ricardo.

James Davey | Director of direct —Joules Clothing

Maded out 88 a promising indlvdual, Davey has moved across fom head of e-commerce at Mew Look to
fake a broader mbe af Joules Clothing.

Feter Edwards | Group CIO — Game Stores Group
ifa & tough jolr bul Edwarda & ably d divering on & giralegy 10 mawve The company lurther inke gigital channas.

Devers Forster | Vice president of e-commerce - Alshaya

From fhe online disclor 21 Bast Buy LK he moved 10 Kuwall 1o lead e mutl-channd aevdopmant of
Alshayas 55 brands in 18 couniries_ s links o mamy UK retailers ihrough fmnchizes makes him a podentialy

imponant player.

Simon Forster | Director of Debenhams.com - Debenhams

Forsler has bean inlegel 1o the mowve by Debenhams 1owards becoming 8 muli-channd business and he
worka direclly with the CED 1o push things lorwand.

David Garratt | CEO - Warehouse Express

Lind er 1he leadership of Garal this online pholographic specidist continues 10 win awands lor 18 senice thal
o exlends across Burope through s Wescameras wabaile,

Clare Gilmartin | VP EU Marketplaces and managing director UK —eBay
Gilmarin head s up the increasingly imporiant eBay Markeiplaces business in the LK

Rowan Gormley | Founder — Naked Wines

By devaloping & new business model amund an online communly of pmducens, consumers and an aidins-
aiyle aavanced booking syslem Gonmiey ia cerlanly shaking hings up in wine rataiing.

Christopher Graham | UK Information commissioner

The izsue of cookies and ther percaved viclation of privacy by e EU could sgeell big troubds for online
retallans 50 e s a lod rding on e aclions Graham takes.

Chris Griffin | Head of e-commerce - Supergroup

It young large] markel makss e commene a key slmnd lor Supergroup so Gritlin
has an important mbs 1o play.

Doug Gurr | UK strategy director — Amazon

Having Fansiormed Asdacom Guer has taken his dever bland of blue sky thinking and on-1he-ground lagiafos
eapariige to Amazon where he can play a parl in luriher developing 1he behemoll’s UK presence.
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“...the company’s drive to
grow beyond its stores”

Zoo Rich ard Houlion | Clerks mtemagonal

Murray Hennessey | CEO - Trainline.com

asily sxperiencad pracilionss, Hermessey ran Buy.com blore s purchase by John Lewis and alter & peniod
& CED of Avishe s back in the online world devdioping Tralnine.com inlo & Burcpean operalon.

Guy Hipwell | Consultant

Hipraell has been involved in the ndusiry sinos 1998 a8 Arcadia, Hamods, Libery and more moenlly 85 3
consultant wodking cul of Wenna

Brent Hoberman | Co-founder of Lastminute.com and private investor

Hobeaman wses his forune From Lasiminuiecom to make invesimants in e likes of Mydeco and Madecom
bui he also has e es o many people who maliser

Mark Hodkinson | Digital and financial services director — Asda

Thera ia no doubling Hodkinson's pedigee with aiinis a1 Vimgin and EMI bedore moving over 10 Asda in 2009,
He iz a wel mapecisd player in the indwsiy.

Hichard Houlton | Head of multi-channel retail = Clarks International

Formerly head of supply chain developmeni &l BAO, Houllon s guiedy gefiing on with developing Clark’s
rruli- chamel business. Two children's webailes recentdy launched as part of the company's drive o grow
beyond it stores.

Dave Hughes | Chief marketing officer — Game Group

Az an ntegral mamber of e team hat developead e direct business 8 Maks & Spencer Hughes gained
rmuli-chamel experence and has now broadensd his experize oul 1o Incluge marking a1 Game Group.

Anna James | Group marketing director - Mothercare

Has bean involved with developing The online business al Mothans are and now has responaiibiily lor ita
mmiadetng aciwlies for one o the mone progessve mull-channel retailens.

Carol Kane | CEO - Boohoo.com

Thiz & onelow-prodile bisiness, with Kane spparenily spending much time in China whee she uses her shills a1
menilying Fands and dealing wit suppliars 1o bdng ulra tast tashion 1o e company's growing cusiomer bass.

Kristine Kirby | Consultant — KK Consultants

With bagiula of experience frwm her mles 8 Monsoon Accessonze, Fal Face and Lipsy, Kby i@ now busily
spraading her knowledge among several high sireet mial clienis.

Saul Klein | Partner 4= FRobin Klein | Advisor

Index Ventures

The faher and son dus have buckst-loats of experence of backing young redallers and continus 1o pul lols
of a¥ings behind the scensa. Hood s, Mdeos Eland, Mooocom, Gasses Direct and Mind Candy as among the
mary businesses o have enjoyed Their suppod.

Alison Lancaster | Cross Channel director - White Stuff

Lancasier haads up the online opsmilons (o While Siull where she cdls on her vast espeence fom John
Lewis, Harmods and Charles Tyewhidl.

Mick Lansley | Head of R&D - Tesco.com

He mmight e a lechie and put oul some wacky thoughts on his TechForTasoo blog but aome of i afcks and o
hi= influence within the Tesco machine can’ be und erestimaled.



“Widely regﬁected as a
genius with data...”

Spo Hewin MoSpadden | Mora2

Gideon Lask | Founder - Buyapowa

With & good mputation and strong background jex- HLWW and Universal Music ) Lask now runs group buying
business Buyapowa, which makes him one io walch clossly.

Michael Law | Group operations director - Mext

et quisly gets on with its business and intagral 10 i1 Direclory business is Law who has direct meeponsibility
for the operations of his sedously big online alore,
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Malcolm Levitt | Head of e-commemnce - Next
The ghear scde of Meal's online operationa gives Lewlt some clowt in e online retalling world.

Steve Lewis | CEO —Majestic Wines

It ploneering business modd and good multi-channd capabdity make Lewis a man o walch in the wodd o
dinks and relaiing.

Dan Lumb | e-commerce director — Reiss

Successiully crealed the e-caonmerce and mutl-channd cperations for Bous Avenue ahead of Hs launch and
i1 = taking simng adesa. This folowed a smilar roleat Schubh, which sets himup ncdy 1o do the zame al Raaa.

Orlando Martins | Founder - Oresa

Execulive headhunier Marins runs his leam of seven oul of Manchester and |8 supremely well connected.
Yiow might mod know him, but i likely he knows you.

Dom McBrien | e-commerce director - Mew Look
From diecior of e-commence 8 Arcadia McBrien B bringing hig esperiae 10 bear 81 Maw Look.

Sean McKee | Head of e-commerce - Schuh

Took on the chied of e-commerce mle in 2010 and 2 pushing forward with developing a mone mulii-channg
approach at Schubh and adding more mobile capabilites.

Kevin McSpadden | Founder - More2

Whaely mapecied 82 8 genlus with data, MeSpadden ensues he nuimbera/analylics make senae lor over 70
retailers. The busness has moanily launched inthe US and he s & non-execulive dirscior of Joulss,

Feter Mila | e-commerce and logistics director = Thomas Pink

Former I T girector Mila is successtully developing the shirt relalers” mull-channel progosition with some
innowvaiive lechnology nitidives.

Jo Molineux | Head of multi-channel = Republic

Teo years into the pb and Molinaux 12 beginning o delver some real refurms 8 Republic and thes
ia planly more o go for

Joe Murray 4 Richard Tucker | Co-founders - WordStores

This operator of sround 80 niche webailes such as Matressegword coukis 10 launch the WaorddSiores brand
onling u=ing e veniure capilal backing it raised from Baldedon Capild and Advend.



‘It attracts the second highest level
of trafft among online retailers”

Son Smon Pemés | Py com

Martin Newman | Owner - Practicology

Wil 25-plus years of axpadence al the likes of Teg Baker, Burberry and Harmds as wel & invelerale
melworking skills maks Mewman out as one of the indusin's tew sedous Ind ependent consulianis.

Camilla Nightingale | Director of e-commerce and direct sales — Smythson

Diesoribed as avery good operalor and one o walch, Mghlingale devdoped e non-slone progositon lor
Tillany and ia looking 1o ao e same al Smylhson hal she pined in Juy 2011,

Tim Patten | Head of e-commerce - Toast

Fomer e commeme direcior & Space NE, Mothexams, Barly Leaming Cente and Jack Wils, Palien now usss
iz vast online and direc] experiiae at fashion business Toasi.

Gavin Patterson | CEO - BT Retail
The podental for mplementing wireless in redall siores alone makes Pallerson 8 playe in the real sactor

Simon Perrée | Managing director = Play.com

Peree heads up whal i3 8 rdalvdy low-key operaion bul also inoredibly successiul a8 an online retalier of
OO, Cha, books and gadgeda. i altracts he sscond highest levd of ratfic among anline retallers in e LK,
according 1o Hiwge

Fobin Philips | Director of e-commerce - Waitrose

Chly in e roledor 18 months Philips had a tough Sme dudng the re-Bunch o the compamy's wabsile whan it
was besa by problams but i he can leam fom that he can make 8 sarous gifierence at Wallross.,

Simon Pritchard | Group e-commernce director — Arcadia Group

Joined Arcadia in lale 2004 and is n e process of developing s inlernal business hirough the sxpeaience ha
qanad al DSGEL He has recently re-launcihed gl Arcadia’s seven webaiies,

Andrew Robb | Chief operating officer - Farfetch

Former managing direcior of Cooosacom, Robb s a young man who B regarded a3 one to walch & he
dealy has experience aplenty to make a big diflerencs in the indusiry.

Steve Hobinson | CEO =M and M Direct

Fobinaon has hdped (o change the business moadd of M and M Direct from a calalogue operation o an online
aperalion, made doubly difficult by 18 exposure 10 The vary compeiitive markat of discount clothing.
He previously 521 up Tesco Dirsct.

Jennifer Roebuck | Director of e-commerce & digital marketing

French Connection

Facking up 14 years n the markeling and e commen e envisnmeant, Rosbuds = haping the mjuvenation o
Feench Comneciion thmugh s devdoping wea acliilies.

Michael Hoss | Consultant and director - eCommera

Former head of FRgleavescom, Ross = now & directior of eCommers and an a0 vWeor 1o many eialers on
rruli-chamel and e-commence aFalegies. He ako sts on vadous boards.

Jon Rudoe | Director of onling - Sainsbury's

Formar head of redal & Ocade, Rudos i3 a new hire a1 Sainsbury’s and will play an integrd par in the utue
devdopmeant of Ha mulli-channd pop osiion.



“the US behemoth
bought the business...”

Soa Kiamn Smidh | Book Dopossory

Fhil Scully | Principal e-commerce architect —Marks & Spencer
Thes can ofien b= disconnecion balwesn [T and the mat of the busness, Scully makes sure his dossn
happen al Marks & Spenoer.

Kieron Smith | Managing director - Book Depository
Prood of how sucoessiul Smith was with buillding up Book Deposiiosy online Aghl dongside Amazon was Tha
1he LIS behemoi bought the business,
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Tara Stoop | Prncipal 4 Chnstina Starkey | Consultant

Odgers Berndison

Responzble for building up the muli-channel practice at thig highly influental recrultment speciaist,
Sioop and Starkey will play an increasingly big role in placing loday's and lomormow's retail slars.

Tom Teichman | Chairman - Spark Ventures

Long-lime invesior in the online eidling ama, Telchman was a sead invesior in Lasiminuie.com and has gong
o o back FRrebox.com, Mindg Candy, MyDeco and Motonhehighstrest com.

Holly Tucker 4= Sophie Cornish | Co-founders

Motonthehighstreet.com

Wihih early funding fmm Spark Venlumsa, Tucker and Comish are now ataring to make a bit of no&e in e
makaiplace with heir @ie hal sl goods Fom amall busnesasss,

Sienne Veit | Head of new technology business development — Marks & Spencer

With a parfcular focus on maobile and sodal commence, Wil should have an increasingly mportant rde at
Madks & Spencer.

Fatrick Wall | CBO - Metapack

Wiih the co-lounding of Metapack in 19949, Wall was first to markel providing customeslocused delvery
popoaitions and the business conlinues 10 grow and Wall becomes moe influendal.

Tim Woollias | Industry head of retail - Google UK

Former e-commeance diecior & Wamhoise Expess and onine makaling manager al bath Paddy Power and
Comed, Woolias binga a wealih of esperdae o Google.

Dawvid Worby | Director of Direct - Hamods

As possibly he longest standing head of e-commerce of any UK mialer Wby deserves respact and has
rightly eamad his place in his s,

t . | K3 Retail deliver multi channel solutions that enable retailers to ereate joined up shopping
re al exp-eﬁemeamma:ﬁnmamm the'g.r-nrmutn H.l'!.l'm-“, dirag], mobdse oF in-shons.

18 yoawrs: ool ped enicie ol vaoring 2w winniing solusions, %o mom fhan 180 |nferma onal y reoo grsed et dl beed s, hes
Trocd o] 0 L7 i oo iz sz of ol corsUBans s devwelo p e Mo s compldie mnge of muld chanmnod mtal soludons
arval bl fo M crosiod) D ynaemi cs 404 or BAY Lsers. B a Micmsot Gold Corlfled Partnes memn ber of Microscdts Parner
Ml sory Cowncll for Rl , et member of Micoso®'s hinar Simls and Presi dents. Club, wa offer & cload y d ofimed
roadman and prowen products backed up by A cmso® s E2bilion | moesim ont in {he Dynamics. plad fom .

Ourabiliny o Yerskys thought leadership and muld channd coiped ence into Innovatve and efecd ve mial solftions has
bemofifod cust omess: including: Agent Prowocatour, Smonican Golf, Bodes Dopaeimont S3oms, Boodhs Supemarkd s,
Capetright, dimon Camds, Dobbies Ganden Corires, Dmam s, Game@iop, Glo-Gal, Jigsay , Mddicam, Ryman's., Smgihs
Towys, Spmcabl, Tha Whita Company and Whie St
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