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Welometo the annual Retail Insider Digital Retail Innovations report that
is back for the second year — bigger and hopefully better than the inaugural
production in 2014,

The aim iz still the same — to highlight some of the mare interesting
developments taking place in the retail sector that have been driven by that all
pervasive thing we call digral.

The difference this time 15 that we've expanded the number af UK & Ireland
innavations fram 25 to 50 (while kesping the aoverseas list to 10 innavations),
which we hops masss the report a Ittle maore reoresentatve of what =
nappemng in this exciting part of the retailindustry.

This year's report further lighlights how much of an impact digital technalogy
i= having on the sectar. There isvirtually no part of retail that is not being
impacted by the ongoing march of digital. Whether it is the front-end or back-
end the ramifications are huge.

Zuch is the fast moving nature of this part of the market that compiling the
list is always going ta invalve plenty of art — along with a dash of science.
The realty is that, however rabust the methodolbogy (and we like ours), tis
mpossiole to have visioility an all innovations out there.

Despite the tough task we are pleased that this year's report brings you 60
smart Innavations that are being fully implemented by retailers, being piloted, or
at the very keast invalved in trials that could s22 a rollaut shaorthy.

Az well as highlighting well known innovations the report also aims to throw
the spothght on some kesser known nitiatives that could potentially makes 2 big
impact an the industry.

Aital imgredient in the creation of this report 15 the Advisary Panel wha helped
rank the innovations in arder. For their time and skilled efforts | would like to
express my gratitude and thanks.

Finally | would also ke to thank Webloyalty for ther continued sponsarship of
this report and for helping it grow in confidence this second vear. A5 an annual
praduction it is hoped it will highlight how the industry is continuing to evalve as
digtalinnovations drive change and mark progress.

GLY MM DAVIS
Retalllnsidercam
@G lynnDavis
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Building on the success of the 207 £ report, this year's Retail Insider
Digital Retail Innovations report offers an increased number of diverse
innavations from the United Kingdom and Ireland.

The changing commercial environment, new technalogies and demand
fram customers requires a constant response fram retailers, and
therefare iInnovatian hes at the heart of successful retail. And we're on the
nght track. This vear's expanded report focusing on the United Kingdam
and Ireland 15 a reflection of the large valume of top qualty digtal
innavation going on, right an our doorstep.

Il ket you read ahead and find out which innavations came out on top this
vear, but | can pramise that there are some great examples of new and
navel digital solutions spanning the full spectrum of the custamer jJournay,
including ardening payment, product interaction, fulfilnent and returms.
While wideranging this year's kading innav ations exhibit the best in

the shift from traditional bricks and maortar retailing, towards highly
custormisable user joumeys and outcomes.

The nature of innavation is that there will typically be very few salutions
that carry an from one report to the next — it depends i they have

nesn developed further. There are anly four such examples this year —
Starbucks pay-anead and delivery; Valva raaming delivery; BRO Spaces
virtual room desigring; and Asda 30 panting. But what we did nat expact
this vear was the total disappearance of last vear's winner Google Glass,
which has effectively been scrapped by Google

It iz excellent to see such a top group of Industry experts an the advisory
panel again in 201 5. This vear's linewup of innovations was animpressive
and diverse ane, and I'd liketa thank the 12 panellists far taking the time
to draw from their expenence and carefully consider how to rank them.

Finally, I'm grateful ta Glynn Davis and Retaill Insder for having Webloyalty
back for a second year as sale sponsor. It's a great initiatve ta be
associated with and last vear it generated an impressive amount of
interest — and not just from our retail clients and contacts but also fram
peaple in the travel and leisure iIndustry, and cansumers generally.

We look forward to joining the discussion that we hope and anticipats this
vear's repart will bring.

GLUY CHISWICK
Managing Drectar, Webloyalty Marthem Europe
dWebloyalty_Guy
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The Methodology

Following consultation with a broad range

of individuals across the retail industry —
encompassing analysts, senior retailers,
researchers, and IT specialists — a long list of
digitally-driven innovations was drawn up.

Cami NG This pnocass, and DesDerations Wwith Scime Mo iouats on the ."-'l.l:'l."iﬂ'}' Panal,

this Est was reduced down to 50 imnovations from the UK and Ireland and an
additional 10 from overseas

Each innovation on the Bstwas than scorad privately by mambsars of the Advisory
Pandl on four critena — how innovative, how potentially commeanzial, potantia
nfluence across the sector and potential benafit to consumars

Colation of thesa scones halpad create four tables, based on sach of thacorntana, as
wall a5 a tanle for the al-important overall score

Thafinal report contains a saparate Top 20 tabls for sach of thasa four oitera as
wall as a Top 50 for the overall score. |n addition thara is a Top 10 table for the overal
soone attributed to the ovarsaas innovations
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Top 50 UK and Ireland Innovations

Doddle

Located at 8 growving numbar of train stations Doddle shops ane a solution b that
ongoing last-mile problem. Thay act as collection points for goods ordarad online that
shopoars can vist on ther way home from werk or at inchtima_Astalars signup to
tha sarvice and shoppars can salact the Doddla option for fulfilmant. The company

5 ratrofitting changing rooms into 3 numbar of its shops that enakble the tryng on of
clothas and provide an immediate retuns route back to retadars for unwanted goods

Starbucks '3:::‘,-‘-:.4’1-5‘5-21 and delivery

The coffas company has baan davaloping its mobds stratagy and buld "g on tha fact
that more than 10% of transactions now go through digital devicas. it had davdiopad
an agp to enabls the pre-crdaring of food and drink and maore recently has basn testing
an extansion to this with a pay-ahead option. Taking things avan further Starbwcks has
also b=an planning the launch of a dafvary sarvics for ordars taken on its app, which it
b=bavas could increass freguency of purchasses and ganarate up-saliing opportunitias

i ]

Waitrose Hiku home scanning

The grocarny chain has baen trialing the Hilw devics among employees, wihich enables
tham to scan barcodas at home on products and have them awbmatically addad

o thair cnfine shopping baskets Thay can also talk to the davics throwgh voice
racognition softeans as an aitarnative way of adding products. The Hikw app on
customans’ smart-phonas can also bewsed to scan products o add to ther basket

Rapid Q pre-ordering

The app was pilioted during the ASS Six Mations towrnameant and allowred supporters
at the |rdland games o pre-crdaer food and drinks at the Aviva Stadium. Cncathe app
was downloaded food and drink could b2 andarnad for bafore the gama. at half time,
and post-match and paymeant could B2 mads via their phonas. For collaction of the
goods 3 code on thair phone is senply shown o the food and drink vendor. The app
was craatad in conjunction with Compass Ireland and is avallablz on Phone and
Android platfonms

Amazon Dash

Automating the shopoing sanece aven further, Amazon has releasad Tash’ for
customeans of its Prima sanace. s simply a button that is brandad 1o an evanyday
FIACG itam that they then prass and which immadiataly crdars the prodwet from
tha retaler Thay arathen dafvarsd thanaxt day. It is ideally suitad to goods M
coffes capsulas and tofet rofls that are ordarsd oftan and can easly b= forgottan
This simple, ssamiass way of buying goods is yat anothar way that Amazon is Tying
customans toits Prime sanice — espacially for those freguanthy-ocrdarad goods. Mo
doubt it will b= lsaming a kot from the aardy wsers of Dash buttons

|||°
A\
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Tictaill / Uber delivery
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G673 oiptions wsing Ubar drivars and thair cars at no cost to customars This amposwianing
of small players resultad in tham enjoying 3 S00% ncreass in sales Thasansce was
wiall suitad to Tictad's retad clants a5 thay are predominantly madsup of selars of low
voluma high valuaitams such as boutigue fashion and jaselany
Amazon / Aud
~arcel —tr"-—'-.-'.':- hic = d aliviaryy
sl i LN MY | el | LT el LY

670 Further pushing the boundanes of fulfiment and axtanding the reach of its Prime

sarvica Amazon has bean traling the delfvery of goods to shoppar's cars. Amazon
customarns indicats the rough location of their vehicls and prafamad dafivary time and
a DHL oparatres is than given the exact location of the car via a8 smart-phone aop
Thay than uss 3 one-tms kayiess acoess to the boot of the car and the customaris
amaiad notification of a succassful dalvary having baan mada

.'. .'I et .'. P o .- P . el TR a VWil al-xl a Vi Tl
PRI LT, _-'l'_-c ] ] ] ol | IR TS e W3 'f' Ll LA
Car makar Velvo was the first company to pliot what it descibad as a roaming

dafvery’ sargce wharaby divers can have onfina-ordanad goods defvarad to their cars
658 by counar companias The daivary firms uss digital kays tolock and unlock cars for

a controfad pariod of time. The sucoass of the pilot has lad to discus sions in Aussa,

Africa and the US with distributors -wiho ara the wital ingradiant and will datarmina

winather it has a future or not. | forms part of a raft of initiatives at Wobeo with its

X090 connactad platform providing digital connactivity arownd fecar diver and

the anvironmeant

Like to Know 1Tk F g M Y
Thainfluence of fashion bloggers has gown significantly and the creation of Likato e

¥nowr can enhance the relationship they have with retalars. Whan the bloggers use

GET tha sclution in their postsit alows Instagram usars to buwy items shown in Instagram
photos by simply Bing the imagse. Thay than racava an amail dataiing how thay can
by the itam from tharetadar The blogger racaives 3 commission on avary itam sold
via tharalationshin

Hunkem r.':':-: ie r / Kega

OXIMIty marketing

The Engarie retailar has baan trialling Baacon tachnalogy for prosimity markating and
nxng its cnina anag stora channag For shoppars that have downloaded the apn,

winan thay walk past a siore the cagital cispeays m e winco reflact what thay nawva

n thair onfina baskat Onantar ng the stone tha S=2acons ‘t'ggE'ﬂﬁE“ﬁtﬂl thear phone
raiated o thase saved products and 3 5385 assistant 5 abarted to ther prasancea and

tha goods that thay ana potantially intarastad in buying. \When the customear naxt uses

tha ratailar s onina stora thaexpanancs can D2 tafonad 1o wnat thay wera iooaong at ;m

the pvysical stona

L=
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o
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L'Oreal Makeup Genius app
The app lets customars saa how thay look wihan weanng products that ane
not actually on their faces Shoppers have initially baan ablato try on mona

GG5 than 300 cosmetics — including Bp Enar and Bpstick - using the front-facing
camara of thar smart-phonas. Diffarant looks ars avalabls including those of
wiall-known caisbrities As the phone is moved arcund theight will afiect the
colour in ardar to give 3 raalistic mterpratation of what the make-up would look

wa on the face. Cvar 250 000 dovnloads ware mada in the first two months

of the app baing nitially lawnchad in the US and Franca

DPD Pickup
Folloving on from the success of its Foliow My Parce! servicelast year DPD continues  BE RS ek L

toinnovate in the daivary space with the creation of the Pickup chick & collact initiative

653 that anables goods to ba bowght from cne retader and picked wp by the customer at
anothar’s stos. Halfords is amang the first retallers to sign up to the programme that
DAD hopas will lsad 1o 2 300 storas invotvad thersby providing a national netwiork. As
wiall a5 proning to b= conveniant for shoppars the idea is that it will drive footfall from
paople collacting their ordars

(::) Pizza Hut / ﬂm;Tﬁ chnology
mind-reading men

633 The pizza chain is rofing out a digital Subconscious Menu' that raads customer's
minds in ordar to prepars ther ordar. By tracking eye movamants whan customars
are prasanted with differant ingrediant options on 3 tablet devica it takes just
2 5 seconds for the tachnology to coflact thanelavant data to detarmina thair
daal ordar The systam has 3 98% sucosss rate but diners can st over-nids tha
racommandation and salect manually

Sainsbury's shop-and-go app
Tha 2 QNCOST S DI "g mooie 5noppeng o the stone with it scan-ang-go app that

anablas shoppars to scan barcodes of items at home and add them to thair shopoing

G47T st5_ Onea in-stone tha Sainsbury’s 'WiHFi points out whara the raguirad itams ans
ocated in-store By scanning the codes on thase items as they are physically addad
1o the shoppers basket itis possible for the customer to make payments mstantly
via thair mobile and a photo of their payment card. A meosipt is then sent dirsctly to
thair phone. The nollout of the sclution will depend on the succsess of a sing be-stors
trial in London

Tesco mobile payments
The grooer has bean trialing mobd e paymants at 10 stores, wihich would have

ancomols ramifications for the way people pay for goods if the company takas tha

641 dacision o roll the solution cut to all its stores. At tepilot cuthsts customars with tha
Tasco app can pay for ther goods on thair phonas and hawa thair Clubeard account
automatically updated For shoppars using the saif-sarvics tills this naw abdity to pay
for the goods by mobde phone dafivars a real frictionlass shopping expenanca

)
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Farfetch click & collect

Ombne fashion retader Farfatch has furthar emponanad boutigues owinears anound the
wiorld with the launch of a chck & collact sarvice acnoss 100 indapandant fashaon
ratallars that sall thair goods on tha Farfeteh platfonm. The sanviceanablas goods to
b= ordanad on Ena from ona ratadlar and for tham to then b collactad by the customar
Tromy anothar marchant anywhara in the world. Thea initiative fur thar axtands tha
prasance of thase smallar stores arownd the giobs and drvas increasad footfa

DHL drones
-"-'\"'Em" g'ﬂ oo 30 the mad 3 naad nas wiman it ravaaad ks pans fﬂl' s "g aranas o

maka dalivanias but it s CHL that has baen making somsa the most prograss racantly

523 It announcad it was oparating a regular service using an autonomous ‘quadcoptar
1o dafvar small parcels to 3 Garman lsland 12 bm into the Morth Sea. slanders
place ordars at tha pharmacy store for the regular fights_ Al thowgh the fight is fully
automated it is baing constantly monitorad at this stags in the dewalopmant of this
nncy ative mods of dafivary

1. P f C e ~p 0 ) .-I.-.
4~ i ~ : Fata] iy, ] Tall
' AouUse o1 rraser ; udini
: "With the risa of chick & collact and smartphone adoption, quaus managemant has

nony mowad into the digital werld. Howseof Frasar and Debanhams ara twio retadlars

f22 that have adopted Quding, which sffectrvely replacas thaold paper ticket guauing
systams. Customars chack-in and receive updates directly o ther mobils phonas
nidicating wihan ther cick & collact parcel is ready for collsction. This empowars the
customer and has led to uphfits i sales as shoppers spand their time browsing and
buying rather than physically waiting in a Fna

™ |y [ P [ g e
Clarks iPad foot gauge
Clarks has defvenad 3 simpds but effective tatdst solution that halps cmate 3 fun

axpanance for childran inits stores. The gauge measuras the length of a child's foot

671 and this daterminas what shoas are st suited to them The selected itams are then
displayad on the Pad. The solution has led toa significant increass in fitting speads
and a rise in the numbar of fitting appointmants

Metail virtual fitting room . smine
“atal has Sougnt 1o solve the IS5US over SIZmg Wnen ConSumearns DUy QoS 1 T

n
et
=]

cinfing by anabling tham to craate 3 model of thamsshwes onfine from a nembar of o f H <R,
619 maasuramants thay provide Using this modal — Matad claimsitis S1-98% acourats - —

— itEs possible to try on clothas onfine and for outfits B b= created with confidenca

Heousa of Holland wsad the platform for its Spring) Summer collaction. This enablad - ll e

SnopEers 1o virbwally try on the clotnas, andg pre-ondar the iiems a5 they wans el
snowncased on the catwals

% g 1en
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Argos / eBeceipts

I ' f®

Arngos rollad out eReceints across all of its stones inthe UK and Ineland aftara
succassiul trial, which enablas customers to choose emaled recaipts that can b
safdy siorad and acoesssd wihen raguinad — such as whan goods ars returnad and
wihan warmantas nead axtanding The ratader is also wsing the solution to enhanoa
communic ation with customers as it is an effective platfonm to dalver relavant offars
and highlght compl emantany goods. Tying it into its CAM systems providas Angos
with a poweerful engagemant capabiity

PP S I s F R A .
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Hastaurant chain Buwsaba Eathal has driven significant increasas inwsits from repeat
customeans as a result of mtroducing the ByChedk app. Customears can chack4n,
recane mlavant offars maks a payment and leave the mstaurant without waiting for
the bl The app also includas 3 loyalty componant that ncludas ‘gamification’, which
pronidas tha machanic for incantives to ba distrinutad such as fres dishes Arcund
40% of app usars ararapaat dinars who contribute 7% of dally trans actions. Curing
tha 5ix maonths to Januany rapeat visits graw at a rate of 6.9% par month

Very Image recognition app

The first transactional shopping app from Shop Direct inveolvas its Vary brand and
U5es imags racogniticn tachnelogy o anable customers © take photos of clothas they
wa and tothan ssarch for ssmillar items across the brand’s product rangs. Cusiomers

can also wse the app to track their ordars, guary ther balance, as wall a5 pay for goods

whan thay are on the move. Initially laumched a5 an 05 solution it will also b= mads

avalable on Android

Yhin Lewis 30 sofas

John Lawis extandad its ‘Any Shaps, Any Fabnic” sofa service from photos and
swiatchas to 30 printing and AFID tags. The customar choosas 3 shaps that has
b=en 30 printed and has a AF ID tag that throws wp an image of the sofa on a screan
Ciffarant colowr fabrics can beplaced on this image by using swatchsas that also have
A= I tags attachad A mymad of shapss and fabrics can be easty viawed wa this
solution that clavarly mixas digital with physical There ara clearly opoor tunitiss to
axtend this into othar bullky big tickat catagonas

Topman personal shopping hangouts
Topman has extandad its in-store parsanal shopping sarvics at its Cufiord Straat
Tlagship into the digital world throwgh a par tnars hip with Google+ that enablss
customeans to book a tme-slet for 3 videc-chat shopping consul tation. They salact
sp=cific clothes ahead of the chat and the salss assistant then desorcas the iems
and makss suggestions and recommendations in reaktime, interactivaly onfing. Thare
5 Mo minimum-spand reguirad and free exprass dalvary is offered on all ordars

oo Ley= by Bpp
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Mothercare / yReceipts

Motharcans is among a number of retallars using the digital receipts tachnology

Tromn yHeceipts that anablasit o offer electronic raceipts to its customers that contain
so0dl madia information, realtima fezdback featunes, as well a5 digital marketing
contant The solution enablas retadars to connact thair physical shopping data

with s-commarnce information and to batter tadlor the mudt-channal axpanancs to

nuiy ifueall customears

Fa] .-'\- ™ — -
BE& ) 'Spaces virtual r des 18/ nin d S aces
Tha solution initially anablad 3D kitchan dasign to ba undargkan in-store and at T i

homa via the 850 website and this year it has b2en axtendad to badroom and

5ED bathroom desgning [t allows customers © design, order the ralavant materials or
tams, have them defvared, and gat them all fittad. The entire 820 product catalogus
has bean recraated using 06 | 5o items will 8l scale automatically to the noom lay out
and viswing angla_Theara is also a running total of the overall cost of the room as itis
baing dasignad

.'L. ety .'L'. - '\-\.;-\- ...l- -H..
L —ealldo oM _: -y | rtl L f_ctr
¢ First cut of theblocks as uswal in wsing naw platforms, Asos has davelopad an app

for the Appls watch Mot all its pioneaning initiatives hawve worked including salling
570 through Facabook but a5 3 way to notify customers of imminant Asos dalvanas the

watch app could prove banaficial The cpportunity s also there for recommendations

1o b2 flashed-up on the dawvice Others expanmeanting with such selutions includs

Doade, wihich launchead the workd's first Appls \Watch app for groosny shopoing,

and Wants Prives

LN
=]
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Argos 3D printed jewellery _ mn :
Argos has bean trialing 3 ppwaliany collaction that can b2 customisad and 30 printad T

Thawabsite of items priced bateiean £30 and £220 includes cuffinks and samings

5THE that can incorporate the customer's own personal buches The 30 printars then
craate the products that ares daspatched o the customer's home. This is anothar
Argeos digital nitiative that is exploning the way shoppars interact with tharetadar
across channgls

sda / Eagle Eye digital coupon
‘Manual reconcifation of paper vouchars has long baan 3 headachs for retaders
Teand this nafficient activity A543 has teamead wp with Eagla Eye (and its t
prowidar Tos hiba) to digitise the procass. This involves Asda using EaglaBye
softwiane to digitally count and reconcile own Brand and suppler-brand coupons
at the Point-of-Sale across the retallars estata it improves frawd prevention and
oparational eficiency. The partnars hip will also invelvwe the neal-time issuancs
and redamption of cowpans and vouchars for Asda-spacific campaigns

©n
=
n
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House of Fraser / Caffe N

LR

A claver te-up batwiean twio high streat oparators imvolves House of Fraser introducing

a click & collact service into a Caffé Maro branch in Cambridge wheraby the ground
aTh fioor islargaly a coffee bar with tablet davices showicasing the HoF offer. On the

first fioor thare are HoF brandad tll points for customer collaction, product displays,

tarminals for buying in-store and a fitting room. Such 3 collaborative initiative wiorks

aspacially well in a city Fe Cambnidge whare Ho doss not have a store

e [ f Camonime WVE bhaaAdoq
Thomas Cook / Samsung VR headset
Customars at Thomas Cook staras in fue UK, Garmany and Balgium can axpaniancs

360 dagree contant of a vansty of holday dastinations © give tham a flavour of what

575 thay haveto offer. Effectively the sclution is letting customers try-bafore-thay-buy via
cutting adge tachnology, itis a great way of bringing expanencas into physical stores
that cannot presantly be achiavad in shoppars” homas

(L - o -
Waitrose digital store
Tha ocompany has conbinuad 1o ogvaop its o igital store conoapt, with the atast

ncarnation —a Food & Home format in Salsbury — featuring dedicated collaction

575 points for items bowght on the Waitrose and John Lewis websi s and changing
rocims winanaby shoppars can try on their ordanad goods bafore they laave the shop
Thana ara alss a numbar of tablats for anfne ordars to be placad  Other ongoing trialks
nclude using iB2acons to allow the grocar’s Quack Cheack fscan & go) sance to bs
usad by customars on thair own mobile davicas

n Pizza Hut interactive table
The rastawrant growp has b=an daveloping an intaractive table that allows customers

to buld their own pizzas. Waorking with softeane devalopar Chaotic Moon Studics the

571 sofution enables salactions o ba mads from van ous cptions of base sauwcs, toppangs
and sidas, with drag-and-drop interactivity employed. Acountar then appsaars on the
screan highighting how long is beft untl the dish is cookad. There arealso gaming
apos on the tabls that can be played whis customers watt Payment can alsobs
mada by connacting the table and the customar's smartphona

L1

Made.com / CloudTags
Atits London showirooms Madecom ks allowing its customears to digitally interact

with physical products wsing ClowdTags. Using hand-hald tablats in its two stores
562 customars can scanwvisual MEC tags sweh as images or gymbols in ondar to nacaive
more information on the prodwets and create a wish Bstof tems. Shopoars can then
recaive fris Bst via email, wihich gives the retailer the cpportunity to gather digital data
on the customer, which then enhanoas their sxpanance Half the customears of Mada
com stores wsathe tablats Harvey Michols is also wsing the CoudTags tachnology
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The skincana brand sat wp its first standalons pop-up store in London'’s Covent
Garden and this has bacamsa a parmanant wnit following its swocess with shoppars
Thawnit inconporates a nembsr of intaractive pods that enable cusiomears faces
1o b2 scannad, and a numser of guestions are asked of tham, that haips datarmine
o thair shim will b2 affected in the futune. From thair Bfestybes Chnigue can than
highlight the prodwcts that would be particularly swited to their shin. They ane also
givan a uni gue idantifier that can bausad onfina to exteand the parsonaksad
SxpEnancs aonoss channals

N P, o i '
Marks & Spencer / RFID tags

AFID tags hawve baan anound for many years but BES 5 now using them e tansivaly
@cross its shores in ordar to give it greater stock visiiFty, which halps it to drive maone
afficient stock managamant As many as 98% of non-fast fashion clothing and a
ganard menchandiss gonds ang nawy AFID tagged and readars/scannars of the tags
have bean recently roled-out to morgof the retaders stores. Stocktakes and wsibity
have baen improved dramatically and enablad more movements of goods batween
stores cvarnight that boosts MES chick & collact capabilty

[ . . .
OPSH personalised fashion site

Onfine fashion sita OPSH is looking to take on Asos by providing shoppars with a mors
parsonaised sarvice. Customans have the abifty to shop across a host of brands

and the cptions thay are providad with whan thay undertaie searches are talored to
thair prefarancas, which are created whan customers regester on the site. This initially
ncludes sizes and favourite brands. The intalligence of the ste improves ovar tima
for 2ach customar as thay shop the store. The idea cleary is to show shoppars thoss
goods that they are most Bely to want to purchass

Fooy
Trinity Leeds / Coniq loyalty app
Thesucoass of the ‘Lowve Trinity Leeds” apo has resulted in it baing sxpandsd ©
nchuds 3 loyalty programme. The app givas the B0 netaders who are signad up to the
nitiative {nchuding Adidas, Supandry and Dorothy Parkins| wisibility of customan's
bahaviour and shopping patterns thoughout thair whols jowrnay at the mall The
digital loyalty aspact has bean developad by Conig and involves axclusive stone
promotions and discownts that are tallored to the individual customear basad on thair
acthaty within the complex. Offars are redeemead in-siore by sharing a barcods on the
app at the point-ofsala

5
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Argos An catalogue

After trialing awgmentad reality tachnology with BEppar in its catalogues in 2013
Arngos has now movad on o using a sclution from HP Awasma — namead Argos Scan
— that dioas not naguing customearns to dowindoad a thind-party ape. Much AH contant
has b=an bult intoits (Stest catalogues enabling acoess 1o axtendad ranges product
videcs, spacial offers, and 30 content throwgh simply scanning special codas wihila
nthe Argos aop
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John Lewis click & commute store
A furthar fiasing of the formats at John Lawes lad to the creation of the first chick &
commute store at London’s 5t Pancras station. At only 3000 sq fiitis sasily the

328 company's smallast unit, which housas only a modast aditad range of goods_ Itis
mainly designad to act as an ordar and eollaction peint. it takes advantage of the high
damand for chck & coflact wihich accownts for ovar 30% of the retalar’s onfine ordars
Goods cam be ordanad in the store for nax tday daiivary and cusiomers can pick them
up on thair way to work or during their lunch braghs

Harrods / Ralph Lauren

DroxXim i’[':,-r 'Tir’i"{'%’[i’]-;]

T The fashicn company took over 1.5 window displays of the dapartment stom to launch
a naw Ene throwgh the use of mobile and digital technology. Using the TapPont
platfiorm from Proxama each windonw had large vinyd images that could b= tappad
or scannad by customers’ phonas and which than lad them to a landing pags that
offerad an intwractive magp guading tham to the product rangs instore Whan the stora
wias closad shopoars recaivad Bnks to fheHamods mobile wakbsite whana they could
accass thacoliaction

AL | flr
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Utiising a social madia-type modse] Fitbay 15 sesking to solve the szing problams
wian shoppars buy ciothas onine. Customears antar thair height, waight and body
313 shape on the st2 and are then matched with other smilar-sizad peopie. Thay ars
encouraged to post ‘salfies” wearnng clothes they Be tharaby halping each other to find
clothes fuat fit The sclution is based more on 3 customer’s shaps rather than on their
maasuwamants A'Discover page an the sits highlights items that the Ftbay algorithm
babavas will ba suitable and the right size for indnidual customars. Thay can then chck
through and make purchases from the relevant retadars who stock theseitems

™% 1 oo . | - B

River Island / Google Cardboard
Aivar Island has adoptad Google Cardboard to bring 3 virtual reality expanance to
shopparsin a cost-afficiant way. By d ownloading an app and insarting thair cwn

at1 smart-phanas into the cardboard goggles the customer can be transported to the
catwalor o the inside of the flagship stores before they have been opened 1o the
public. Thay gata 380 dagraa view of the contant and can purchase the collactions
Such a solution s cpaning wp suwchesive aspacts of the fashion industry to a much
progdar audiancs

[ ) f | ._'- -
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Ground-brealing Doulus Aift virtual raafty haeadssts have baen adopted by yat another
retadar that recognises the potentidl for them to improve the instore sipanence for
customars Trabiing eguipmant stors Mammut wses the tachnel ogy to allowr shopgpars
1o expananca ciff cEmbing in the stors
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Schuh / Google Ingress

Shoa rataler Schuh is expanmanting with customer angagameant through mobias
via a partmership with Google that miies wirtual and raality in a game callad Ingrass
Shoppars can intaract with locations within the game whila thay browss footwiaar
nthe store Craatad by Google'’s Miantic Labs, the game transforms physical placas
nio intaractive sxpariencas on the phone which in this case invelves Schuh stores
baing integratad inio the game. |t adds a naw layer of misractivty o the shopping
axpanance and could bead to new footwiaar baing found in the adventura

-9
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House of Fraser mannequins

Seacon technology (from konams]} has baen rofled out & tha mannaguins at the
companys chck & collect storein Abardean wihich anables offers to b2 sant to
shopoars as they walk past dummies The idas is to communicate information about
the clothas baing displaysd on the manneguin including price and to give Bnks fo the
ratailar’s wabsita whara customars can diractly purnchasa the goods The solution

utisas shoppars mobde davices 1o craate 3 nchear shopping eipananca Tad Baker
has also intoducad the same technology at its Westfisld London store

Smart shopping trolley
8y mstaling a tiny sansor that sits inside shopping troliey wheals Cambridge

Consu'tants have mada the vehicias sufficiantly ‘smart’ for retaiars to b2 able b track

471 customars mevamants around the stora This anablas them o determina wihan to
cipen morng chackouts and reduce trofiay thaft The solution uses Blusboth tachnology
to trach customearns to within one metre The advantage of this systemis that it
anablas the trackng of movamants without shepoars having to download an appor
ool i to the retaldar’s \Wi-H connaction

[P [ 1 s T I N
Asda 3D printing
4 After offering a Emited run 35 printing service in Octobar 2013 to produce

parsonaised figuras that sold at its York stora, Asda is roling out the searvics anound

459 tha U The technology has sincs bean adaptad to scan up 1 thres diffemnt shoppars
bodias concurmrantly in @ matter of seconds. Tha B-inch figuras cost arcund £80 and
can b= collected from the store or dalvered © the customean's homa

b
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Karen Millen virtual store

Fashion rataler Karen Millen has sought to raphicate the in-store expanence of its

nawi flagship in London's Knightsbridge in the online channal through a virtual reality
varsion of the outlet Using vTal technology from Avanue Imparial a four-floor wrtua
shop has bean uploadad onto the Karen Millen website. Shoppars nawgate anound the

store and can chok on products at any point, which ang than taken to e e-commernce
pagas of thesite. Images of the wirtual stors can ba shared on Facebook and Twittar

.
s
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Top 20 = How Innovative

Pizza Hut / Tobii Technology
mind-reading menu

Volvo roaming delivery service

Amazon Dash

Amazon / Audi parcel-to-vehicle delivery
Asos [ Apple Watch

Argos 3D printed jewellery

Tictail / Uber delivery

L'Oreal Makeup Genius app

DHL drones

Waitrose Hiku home scanning
Hunkemodller / Kega proximity marketing
River Island / Google Cardboard

Pizza Hut interactive table

Like to Know

John Lewis 3D sofas

Sainsbury's shop-and-go app

Schuh / Google Ingress

Thomas Cook / Samsung VR headset
Starbucks pay-ahead and delivery
Doddle
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Top 20 — How potentially commercial

= . ‘
Starbucks pay-ahead and delivery w
A d

Doddle

Rapid Q pre-ordering
Waitrose Hiku home scanning
Amazon Dash

Like to Know

Clarks iPad foot gauge

0o =~ o B W N -

Hunkemoller / Kega proximity marketing
9 DPD Pickup
10 Asda — Eagle Eye digital coupon

11 Marks & Spencer / RFID tags

12 Tesco mobile payments

13 Argos / eRecelpts

14 LOreal Makeup Genius app
15 Farfetch click & collect

16 House of Fraser / Qudini

17 Busaba Eathal / MyCheck app

18 Pizza Hut / Tobi Technology
mind-reading menu

19 Amazon / Audi parcel-to-vehicle delivery g ==
20 Metail virtual fitting room 5!!*1 T
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Top 20 = Potential influence across the sector
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11
12
13
14
15
16
17
18
9
20

Doddle

Starbucks pay-ahead and delivery

Like to Know

Argos / eReceipts

DPD Pickup

Waitrose Hiku home scanning
Sainsbury's shop-and-go app

Tictall / Uber delivery

Tesco mobile payments

Volvo roaming delivery service

Amazon / Audi parcel-to-vehicle delivery
House of Fraser / Qudini

Rapid Q pre-ordering

Marks & Spencer / RFID tags

L'Oreal Makeup Genius app

Amazon Dash

Asda — Eagle Eye digital coupon
Mothercare / yReceipts

Hunkemoller / Kega proximity marketing
Clarks iPad foot gauge

Me 0 *




Top 20 — Potential benefit to consumers

Doddle
Rapid Q pre-ordering

Tictall / Uber delivery

O

Starbucks pay-ahead and delivery
DPD Pickup
Waitrose Hiku home scanning

Amazon / Audi parcel-to-vehicle delivery

0o =~ o B W N -

Hunkemoller / Kega proximity marketing
9 Sainsbury's shop-and-go app

10 Tesco mobile payments

11 LOreal Makeup Genius app

12 Volvoroaming delivery service

13 Busaba Eathal / MyCheck app

14 Argos / eReceipts

15 Farfetch Click & Collect

16 Metall virtual fitting room

SONDINVYH NOILVA

17 House of Fraser / Qudini
18 DHL drones

19 Amazon Dash

20 Like to Know

% pEgE T :"'



627

a7

©

o4

INNOVATION RANKINGS =

Top 10 = International innovations

Carrefour Connected Kitchen

Customears at Carrafour in Balgium can easily add products to their online shopping
baskats through a tood that invelves the scanning of the item or altamatively via a
voios racognition option. Thadavics s aguippad with 3 magnet that anables it tobs
attachad & a fridga. It is anothar sxampls of making grocary shooping increasingly
painlass and locking customers into using spacific retalars

| owe's In-store robots

DI retadar Lowea’s has introducad in-stons robots at oneof its Orehard Swpedy stonss
that act as guidas halping customars navigats arcund the outlet and supphying tham
with product information. The COSHbBot which has bean davelopad at the company's
Innowvation Lakbs, are a complmentany support for in-store employess. Davalopmants
have baen ongoing to add multiple languages to the robots and for tham to remataly
connact with sxpart staff at other stoms to angeer spacific projact guesions

Darty 'panic button

Im Franca alactrical retadlar Dar ty has launchad what it calls a ‘panic button for
subscribars toits support sanices. Prassing the Tem sguane bution — that can b
ocatad anywihana in the cusiomers home — results in an agent from the retaler
caling back in less than a minuts 24 howrs a day. Thedawice wsaes 'Wi-H or Blusipoth
connactivity and allows customars © usa the sarvics to not only ask parsonal guanas
on products bouwght at Darty but on all electrical goods_ This k5 an early axampla of the
Intarnat of Things whanaby mynad davices ane becoming connactad

[: E' : E.I'r'r

This US-based on-demand crowd-souncad ds vary sooubon levaragas mobia
tachnoungy b 3CCa55 DEoDed 3na resourncas that wans proviousty unavadabe at scals
T CNOar D pRoAecE Sarmea-1ay o ary capanihas Itma nagas to maws thea fastest and
most flaxitla 53 ma-ady Geinvery the cheapast shipping cobon Tha app-basad solution
w525 noepanaent contractors © ma«e the oalvery and ensuras the nataser netamns thea
gmact reighons nap with the customear

Cewalopad to bridge the gap betwiean the internat and physical car daalarships the
Figt Brazil Live Stors connacts onina customears with a team from the car makar
who can explora the wahicles on behalf of the ramaote customar Waarning aye-laval
micro camaras and microphonsas tha team can give customars 3 parsonal touwr of
tha cars throwgh real-tims widao streaming Thase axparts also use tablets © shane
fur thar information with the prospactivecar buyer. The idaa is that the Livae Stons

will sharten the purchase-decision procass that is undartaken before customears wisit
the daalershios
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Top 10 - Intermational nnovations

Macy's digital stores

aroumd its storas with 4,000 such transmitters now dalivarning daals, discounts,
recommandations and rewands 1o shoppears via the Blueboth technology
Thacompany has also b=an tastng enhancsd mobis point-of-s3le dawvicss and
tablats that enabis amployess to process transactions and recave information

on recommandad merchandise. Sectronic kiosks have also been added alongsids
anga intaractvelookbook displays. Macy's has also b2en ong of the first retadars
to acoapt Appda Pay mobda paymants

K 1 ]
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Baked by Melissa
lomi shopper tracking
Momi s one of 3 numbar of retad-tracking startups that monitor the movement of
paciple in-stona throwgh thair mobile davicas. Using Wil and/or sansors to track
mobila signals it is helping the Bes of Baked by Makssa to undarstand shoppars. The
ratadlar wsas Momi data to ren AJB tests on its window displays whars it promotes
diffarant cake flavours, o datarmine which displays rasult in highar convarsion ratas
Meomi s also working cn an opt-in solution Engage that will allow conswmers to
dantify thamsaivas and receive ralavant offers

[ :"ll!Hl-' . '|"1|' |I'|
Neiman Marcus MyNM
The US-based departmant stors chain is looking to rapfioate its parsonalised in-stong P 'i Ll

HENTTLT | e

shopping expananca for its shoppars onfine through its Byh& solution. Customears
hawe acoessto 3 dashboand whanavar they vist therstaier’s vebsite fat gy

can populate with ther prafarences and favourite products as wiell as respond o
prasantations of the latest new products and trending items. This gradually bulds up
a profila of the shop par that drives an increasingly tafiorad sxpansnca whanavar thay
Vist tha sita

Auchan 3D printing

TheaFrancetased retaifer hasopenad a dadicated 30 printing area at its U lestors
that halps its customars buy a rangaof parscnalisad products inchuding ‘'mini-md
figuras jawalany trophiss and madals At the storg-within-aso= thatinvalasa
partnarship with Lmata aise customars dasign the items and erdar them to b
orintad for coflaction at a later tme. Thea retalfier is using the 3D kiosks as anothar way
1o bring the latest technologies and mnovations o its customearns

Respect Your Universe /

P . y

Lbesaky Interactive mirror

US sportseiear brand AYU is rofing out interactive mimors that it isusing as both an
up-s2ling cross-5aling tood and as an information gathering deavice on its customars
‘When an itam is hald wp to the mimor it provides additional information and matchas
products as well as greng stock details such as avalatdity. Dutof-stock items can

b= ardarad from a ouch-soraan davica attachad to the mimor. The naxt aration wi
anabls ordaring and paymants to be made by customars smply waling up b the
mirror and wsing their phones_ | will also b2 mare integrated with social media. During
quest timass the mimors also act as an advertising platform and as staff training tools
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webloyalty

Retailinsider.com

Retailinsider.com is 3 free-to-subscrite blogfwebste that aims b adhars toits
strap-Ena of ‘Taking a look bahind the obvicus on the high straet cnline and in the
City". It's not just ancthar news Site but instead offars up a cocktad of opinions
and insights on the retad industry along with the coccasional leisure sactor contant
o spics up the mix

The regular insighits are complamantad by a rangs of carsfully salactad columnists
and regular siots such as D& AS with lzading scommernce & multi-channe| retaifars
and tha 'Innowvative Aetalers” senas

For morg information pleass visit retailinsider. com or follow @Retailinsider on Twitter

LAT | —

Webloyalty

Wiabloyalty is a leading onfing savings programma prowidar. We ok with owar 200
ratal and travel businassas ntarnationally to halp them budd strongar morne profitabls
ralgbionships with their customers

Throwgh cur mambarship programmeas, wie halp our cnline retal partners’ cusiomers
maks significant savings each year whils providing the partner with an additicna
ravanug straam. A5 well 35 moenthesing customers © maxe rapeat purchases at the
partner’s ste, they can also e2am cashback and get great deals om everything from
fashion © ectronics 1o travel at top onfine storss

'Wiabloyalty startad cparating in the UK in 2007 and has sinos axpandad into Franca
Spain, Irdand, Brazd, the Metharlands, Turkay and Auwstralia. Wabloyalty is part of
Affinion Growp, a global lsadar in customer angagement and loy alty solutions

For mone information, plaase visit webd oyalty.couk or follow @Webloyaltyl I on Twittar

Copyright 2015 by Astallirsidercom
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