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K3 are delighted to be sponsoring the 2nd Multi-channel
‘Movers and Shakers’ report 2011

So from K3 it's a big thank you to Glynn Davis and the Advisory Panel

who have had many 'sleepless nights’ worrying about who's in and

who's out with a lot of healthy debates along the way.

What is great about this second addition is again the diversity of individuals
and their oles and in some ways shows the continuation of how dynamic
and fluid Multi channel retailing isin the UK and Globally.

| would like to thank all 100 named individuals and the businesses they
represent for all the fantastic ‘entrepreneunal’ work they have done in the
space and also somehow managing to stay ahead of the curve in this ever
changing retai environment in which we work.

| trust you will find this second survey as thought provoking as the first and
hope it will stimulate some debate, as always we welcome your feedback.

Torny Bryant
Head of Business Development

lony.bryant@e3btg.com

The 2011 Advisory Pangl

John Bovill | Chief operating officer, Jacgues Vert

Fecendy joned Jacquss Werl aller 2 10 year slint a8 Aurom Fashions whare he moved from e iniial
poaiion of supply conimiler lor the Oaske brand 1o group [T director in 2006 The laitar mie involved John
delvening e-commerce, mulli-channd and mobile commene siralegies.

Christina Starkey | Consultant, Odgers Berndtson

SHE ':_."-uga*g in 2006 with a focus on sanior exaculive recnuiiment, Christing’s ramil now includ a3 mulli-
channa and e-Coimem enc & m{aked aponimen =.

Jonathan Wall | Group e-commerce director, Shop Direct Group

In April 2010 Jonaihan ook on his currant role whee he has responsibilly for e commendal perormance
of e groups varous webaiea. He ia using experence fnom former roles as makaling direcion a
Dabscom and chied execulive of Aowears Direcl. ook,

Cavid Smith | Managing director, IMRG

After mitldly working on vadous magaznes, Davd moved 1o the Foolball Associalion where he helpad
develop i webaile. This led him 1o creale vadous onlne spods sloms noluding Spors-Drecl.com and in
2007 1o his currend positon al the IMRG.

Simon Hussell | Head of multi-channel, John Lewis Partnership

Afler pining JUF as a gmduale Simon wanl on le manage both the Blussater and Shalfield brandhes
badore faking up his curren] podiion in February 50110 Regponaibililes nclude grwing the company's
online siore while enawing i iz inlegraled inls he exdsling refall busness.




Last year when Retallinsider.com created the

maiden Multi-channel/e-commerce Top 70 report
such was the positive response that the decision
was immediately taken to expand it to a Top 100

The feedback undoubtedly highlighted the increasing importance that is being placed on those
individuals in the retail sector who can bring expertise and experience of e-commernce and
multi- channel retailing to the table.

As the industry moves increasingly down the road to being truly multi-channel the role of
these people will become ever more important and it is hoped that this list will prove a useful
guide to pointing out both the cumrent big company leaders and the rising stars of the future in
this exciting part of the market.

There are many new names in the list this year, which is probably indic ative of how dynamic the
industry is and also how immature it remains. The changes show there is an opportunity for skilled
individuals to quickly make their mark — but equally there is the chance of rapidly falling out of favour.
Another big change this year was the introduction of a new methodology for creating the report,
namely the appointment of an advisory panel of seasoned industry experts whose role was to rank
the top 30 in order of influence within the industry.

I'd like to take this opportunity to thank them for their input and wise counsel as well as for being an
impaortant ingredient in helping bring together what | hope is an entertaining, interesting and
thought-provoking Top 100 for 2011, | would like to add a big thank-you to the report's sponsor K3 Retail.
And finally for the latest informed retail opinion subscribe to Retailinsider.com

Glynin Dawis

Retailinsidercom
lwitter.com/glynndavis

As the industry moves increasingly
down the road to being truly
multi-channel the role of these people
will become ever more important
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Christian Hernandez | Head of international business development 4=

Mark Zuckerberg | Founder and CEO

Facebook

When Zuckerberg founded Facebook he always intended it to take over the word
and its ultimate impact on retail is still far from guantifiable. But there is little doubt
that it will be pronounced. He is assisted by Facebook's man on the ground in the
UK - ex-Google executive Hernandez who has all UK retailers in his sights.

Matt Brittin | UK & Ireland managing director 4 02
Peter Fitzgerald | Director for Retail #
Google

Whether it is search, mobile, analytics or online commerce it's difficult to escape
Google. The power in the UK sits with Matt Brittin who did time at Trinity Mirror,
and Fitzgerald who previously worked at Amazon.

Chris North | UK managing director 4 #03
Jeff Bezos | Founder
Amazon

Described by one e-commerce specialist as “God”™, the restless Bezos continues
to push Amazon into new markets and pioneer new revenue streams including
cloud services and the Kindle e-reader. Assisting Bezos is North who stepped up
to the UK MD role in January 2010,

Steve Jobs | Chairman 4 #04
im Cook | CEO
Apple

The effect on retail from Apple is enormous as it continues to push the consumer
in ways they hadn't even considered. Ground-breaking products, pioneering
stores, and a unigque culture has all emanaed from one man —co-founder Steve Jobs.
With Jobs stepping back, the power is now in the hands of new CED Tim Cook.




“Ground-breaking products,
pioneering stores, and a unique culture
has all emanated from one man...”

oo Sleve Jobs | Appla
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Laura Wade-Gery | Executive director for multi-channel and e-commemnce <4 #05
Dawvid Walmsley | e-commerce director

Marks & Spencer

Instrumental in building the Tesco.com business, Wade-Gery was heading for

big things at the grocer before she was poached by M&S. She has been given a
board seat and responsibility for building its online business and multi-channel
proposition. She is supported by the experenced Walmsley who cut his teeth at
John Lewis and Dixons.
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Ken Towle | CEO #CE
Tesco.com

Stepping into the big shoes of departed Tesco.com boss Laura Wade-Gery,

Towle has a key role to play as the grocer molls-out its online model around the

world. It is not yet obvious how his previous role as head of Tesco China will
help him in this important position.

Andrea O'Donnell | Strategy director #07
John Lewis

O'Donnell has a broad remit on the board of John Lewis

but crucially it involves responsibility for multi-channel and online selling
strategies. As one of the UK's leading retailers with big multi-channel
aspirations this makes her an influential figure in UK retail.

Mick Fobertson | Go-founder 4 #08
Jon Kamaluddin | International director
Asos

Little needs saying about Robertson who helps keep the unaway train that is
Asos firmly on the tracks. Where Asos leads many others follow and where it is
leading at the moment is overseas where Kamaluddin is delivering a masterclass
in international expansion.

lanya Lawler | Director of digital #09
Sainsbury's

After four years at Sainsbury's as director of direct channels Lawler was
promoted midway through 2010 into the broader role of head of digital,
which gives her greater influence, and highlights that the supermarket is fully
committed to developing its multi-channel proposition.




Alan White | CEO #1 0

M. Brown

It might be an unusual move for M. Brown to open its own stores

when all around it are closing theirs but this indicates the deep understanding
White has for multi-channel retail. He continues to be an inspirational leader
and a gentleman at the Manchester-based group.

Mark Mewton-Jones | CEO 4 #'1 ‘I
Jonathan Wall | Group e-commerce director

Shop Direct Group

Shop Direct is now recognised as a leader in online clothes retailing,

but Mewton-Jones and Wall have also been successfully building a strong mobile
presence and moving into a younger demographic with brands like Very.

Hobin Terrell | Exec utive director of multi-channel and international #-12
House of Fraser

Terrell has spearheaded an impressive turnaround in House of Fraser's

non-store business. Sales in the first half of the year were up 111% as

he takes the group ever-closer to being a real multi-channel business,

with Click & Collect stores indicative of his visionary thinking.

Martha Lane- Fox | UK Digital Champion #-13
It's a tough task to get the whole country online but Lane- Fox has the

pedigree to make it happen, having co-founded pioneering website

Lastminute.com she is also using her expertise as a non-executive director

at Marks & Spencer.

Matalie Massenet | Founder and executive chairman #'1 4
Neti-A-Portercom == Mr Porter

She might well have sold Net-A-Porter for £350 million to Richemont in

2010 but she hasn't put her feet up. Instead Massenet this year launched sister

site Mr Porter that receved plaudits for its customer experience.



“...sod Net-A-Porter for £350 milion
to Richemont in 2010 but she hasn'

put her feet UP - cummiire

Dawvid Smith | Managing director
IMRG #1 5

The IMRG remains the wice of the e-commerce community in the UK and
i5 increasingly playing a role in Brussels. Under the operational guidance of the
personable Smith it retains its strong relationship with the retail community
anrd its statistics are recognised as the barometer of the online retail world.
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Simon Harrow | Chief operating officer
Kddcarn #16
Harmow combines technology expertise with a broader business perspective

that should help him play an increasingly influential role in the industry now that
Kiddicare is under the ownership of Morrison's.

Simon Russell | Head of multi- channel 4-
Jonathan Brown #1 7
John Lewis Partnership

Since John Lewis bought Buy.com in early 2001 it has cleverdy built up

a multi-channel business that many of its rivals probably grudgingly respect.

Russell and Brown undoubtedly have their fingerprints on much of what

happens at the company.

David Tarbuck | Multi-channel programme and operations manager #-I 8
Argos

Amos has been having a tough time of late as the supermarkets compete viciously
but the group still innovates more than most and continues to win many awards.
Tarbuck has been onboard since 2000 and is an influential figure in the business.

John Gallemore | Chief operating officer 4 #1 9
Matthew Moulding | CEO

The Hut

Acquisitions continue at The Hut, with MyProtein.com the latest purchase while

the group prepares itself for the inevitable flotation that could value the business at
£250 million. This should seal the reputations of both Gallemore and Moulkding.







